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THE MEDIATING ROLE OF BRAND CREDIBILITY ON THE RELATIONSHIP BETWEEN BRAND FAMILIARI
AND BRAND ATTITUDE OF GREEN PRODUCT
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ABSTRACT

The purpose of this research is to examine the mediation effect of brand credibility on the relationship
between brand familiarity and brand attitude towards green product. Moreover, this research studied the effect
of brand familiarity and brand credibility on attitude towards green product. The 830 data was collected in AA
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University (AAU) by convenience sampling. The results of the study indicate that brand familiarity has direct

effect on brand credibility and brand credibility has positive relationship on brand attitude. Furthermore, brand

credibility has partial mediation effect on relationship between brand familiarity and brand attitude significantly.

KEYWORDS: brand credibility, brand familiarity and brand attitude towards green product.
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