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ABSTRACT

Abstract of special prublcn* submitted to the Graduate Sch(+ol of Maejo Univeréity in partial

fulfillment of the rcquiremenﬁs for the degree of Master of Busiincss Administration

THE CONSUMPTION BEHAVIOR OF CANNED FRUIT JUICEl
IN CHIANGMAI MUNICIPALITY
By
Kongded Promkatkeaw
October 1998

Chawrman Profes}sor Yanyong Sitdhichai
Department / Faculty: Dcparhnent of Agricultural Business A(‘ministration and Marl(eting‘

Facul(*y of Agricultural Business.

The purposes bof this research were to stud)}‘ the consumption behavior, the
marketing-mix factors aff#cting canned fruit juice conshmption behavior itl Chiangmai
municipality, the consumer#’ problems in consuming canm{d fruit juice, and to] find out the
producers’ resolutions to satjisfy the target market. The resear}:h hypotheses were Il) the personal
factors including gender, ag#. occupation, and income affcct+d the consumption H}:havior of the

consumer and, 2) the consdmers had experienced different g#roblem in consuminyé canned fruit

juice

The data were' collected from 200 multi-stage| sampled consumer# by pretested

questionnaires, and analyzed by SPSS/PC program. The res+arch finding were as Ifollows

Most of the re#pondents were single females, aglr:d between 16-30 yew{\rs. worked as

the private sector employe#s, bachelor degree graduated wit'h income less than q,OOO Baht per

mon



6)

Mos of (h# respondents used to drink c:{m\ed fruit juice b#mght from the
supermarket within thcldeparnnent store for self—consiumption. They prcferred a casual
consumption 100 percent|of orange juice for their thirst. Tthe statistical corrclatkon between the

personal factors and the ct#nsumption behavior were signiﬁc}mt.

The marketinkz-mix factors highly affected the *:onsumptiou bchavio* of canned fruit
Juice. Cleanness and prod*,lct quality were extremely impor*ant factor for consun&ption behavior

The other factors includiné price, place, and promotion wer*: ranged between ver& important and

somewhat important

The consum&rs' problems in consuming *;anncd fruit juice Iin Chiangmai
municipality were 1) not #atisﬂed with taste, 2) the differebcq of each producer»s’ price, 3) the
amount of product line inl the outlets, and 4) insufficient d)ublic relations from‘ the producers.
Males and females have e*pericnced different view of prob’cm from the Iocatioﬂ of the outlets

but experienced similar prdblems in other aspects.

The researche} recommended the enterpreneu*s' that they put mor\e attention on
selection of clean and frc*;h fruit to build image and crcake differentiate of thk brand name
selection of a well-known bistributors, and more activities té motivate the percepﬁion and create

more needs of product werk also recommended



