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RUBBER MARKET INTERVENTION EFFECTIVENESS OF THE OFFICE
OF THE RUBBER REPLANTING AID FUND, KHOKPHO DISTRICT,  

PATTANI  PROVINCE
By

JITTANAN  KAEWMANEESUK
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Cha irman: Assoc ia te Professor Dr. Boontham  Tesna
Department/Faculty: Department of Agricultura l Extension,

Faculty of Agricultura l Business

The ob jectives of this research were to examine 1) rubber market  
intervention effectiveness of the office of the Rubber Rep lanting Aid Fund , Khokpho 
d istric t, Pattani p rovince, in the aspects of effec tiveness of services, servic ing 
p roducers, and personnel; 2) fac tors rela ted to rubber market intervention effectiveness; 
and 3) rubber-g rowing fa rmers� prob lems and recommendations for rubber market 
intervention. The data were collec ted by means of p re-tested questionna ires from 160 
randomly samp led rubber-g rowing fa rmers.

The find ings were as follows:
1. Overa ll  rubber marketing effectiveness  intervention

The effectiveness of services was a t a modera te level while tha t of 
p rocedures and personnel was a t a high level.
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2. Factors rela ted to intervention effectiveness
2.1 The sta tistica lly significant fac tors rela ted to service effectiveness 

and ranked from the highest to the lowest in importance were  1) frequency of market 
information access;  2) adequacy of services p rovided ; 3) convenience in ob ta ining 
services;  4) magnitude of services; and 5) improvement of the servic ing system. All 
these fac tors a ffec ted the effectiveness of services a t 56.90 percent (R2 = 0.569, P < 
0.05).

2.2 The sta tistica lly significant fac tors rela ted to the effectiveness of 
servic ing p rocedures and ranked from the highest to the lowest in importance were  1) 
quick servic ing p rocedures;  2) convenience in ob ta ining services; 3) frequency of 
market information access; 4) continuity and regula rity of services; and  5) magnitude of 
services. All these fac tors  a ffec ted the effectiveness of servic ing p rocedures a t 56.52 
percent  (R2 = 0.565, P < 0.05).

2 .3 The sta tistic a lly s ig n ific a nt fa c tors re la ted  to p ersonnel 
effec tiveness and ranked from the highest to the lowest in importance were                   
1) personnel�s responsib ility;  2) equity and fa irness in p rovid ing services;  3) frequency 
of market in formation access; 4) magnitude of services; and 5) personnel�s honesty.      
All these fac tors a ffec ted the effectiveness of the personnel a t 65.00 percent                 
(R2 = 0.650, P < 0.05).

3. The rubber-g rowing fa rmers� prob lems concerning services  inc luded 
inconvenience in ob ta ining services and inadequacy in services p rovided . They 
recommended the p rovision of more intervention sta tions and more convenience in 
ob ta ining services.

Their p rob lems concerning servic ing p rocedures were inadequate time 
and inconvenient p laces for rubber market intervention. They recommended more time 
for intervention as well as a better system for servic ing p rocedures.

Their p rob lems concerning personnel were insuffic iency in personnel to 
p rovide services as well as the rubber g rad ing system. They recommended more 
personnel with g reater responsib ility in p rovid ing services.
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Other p rob lems inc luded insuffic ient read iness for intervention and lack of 
understand ing of rubber market intervention. They recommended that there should  be 
read iness before conducting rubber market intervention and that service-ob ta ining 
p rocedures should  be exp la ined c lea rly to the rubber-g rowing fa rmers.
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