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ABSTRACT

Abstract of special problem submitted to the Graduate School Project of Maejo University

in partial fulfillment of the requirements for the degree of Master of Arts in Communications

LOCAL PEOPLE'S PERCEPTION OF THE IMAGE
OF LAMPHUN MUNICIPALITY
BY
CHURAIPORN SOTHIKUL

SEPTEMBER 2001

Chairman : Associate Professor Uthen Panyo
Department / faculty:  Department of Agricultural Extension, Faculty of Agricultural

Business

The purposes of this research were to find out 1) the image of Lamphun
Municipality as perceived by local people ; and 2) correlation between local people's
personal and socio-economic backgrounds, message exposure as well as opinions on media
and the image of Lamphun Municipality. The population of this study comprised of people,
at least 15 years of age and living within the municipality by April of the previous year.
Multistage random sampling was used to select 251 samples. The data were gathered by
means of questionnaire and analyzed for percentage, mean, correlation and t-test by using the
SPSS for Windows. The findings were as follows:

Local people's perception of the image of Lamphun Municipality was at a high
level in all three aspects : environments, services, and service providers.

The factors related to the image of Lamphun Municipality at a significant level
of .01 were personal and socio-economic backgrounds i.e. education, age, and income. Age
was directly correlated with the image, but income was inversely correlated. Gender,

message exposure, media exposure and exposure frequency were not correlated with the



image. Exposure to message disseminated by the Lamphun Municipality was studied in six
areas. Of these, four areas were related to Lamphun Municipality's image at a significant
level of .01:opportunities to give feedback about the message to Lamphun Municipality,
proximity of the message to its audience, usefulness of the message, and timeliness of the
message. There was no correlation between the image and the other two areas studied i.e. the
language used by Lamphun Municipality to disseminate the message and the consequence of
the message. Exposure to message about the Lamphun Municipality disseminated by the
mass media was studied in four areas. Of these, two areas were related to the image at a
significant level of .01:proximity and timeliness of the message. Usefulness of the message
was correlated with the image at a significant level of .05. There was no significant

correlation between the image and the consequence of the message.
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