(3)
UNARga

. ? ) ' L4 - o [ o . [y 7 d‘ (] ail
ummu@ﬁmmwmﬁ tJﬂUﬂﬂ@TﬂiQﬂ’]?Um'ﬂﬂQﬂﬂﬂﬂﬂ J'H']'MU'IGEJLLNI’Q W Tudauniiees

ANyt BygnArlmansumindin mw‘bfmﬁmﬂmﬂma‘

naa”aqw?’lumsﬂﬁdﬁmuﬂs:mﬁ'uﬁ’u6=u'aa'a'1m dnstszrrdnnusdsediuitau:
| - - &
NFUANEINISIRANARNNBNANNEUNUTIH YT
| RIWIALTegluad

| Tae

BTN aliunsilyoyn

RAIAN 2545

o o

ﬂ?:ﬁ'mnss‘:umsﬁtlﬁn%: SAPNARNTIRITE R9.7N8N ﬁ"\mﬁmmﬂnﬁ

NPRTVATLY: NMATNRAATHNTINE AT ﬂ@:@iﬁ%'\ﬂﬂﬁﬂ?

v v
v slae

ms"':'ifﬂFl?quuomqﬂs:mﬁl.ﬁﬂﬁnm 1) ANMUINNAIANURTLATHFNATD

auu.uazdlideys 2)ﬂ1qq"ﬂﬁnum'm§ uazueqela 909 e, use 3) nadungnslunisUfis

¥
-y %

nuldszadiiusnisigpnasaindnanifunumegs Tnodliteyalunisidbfie ndusietn

3 nex dun ngu edd. SwdmiFuslud 47 au ngyiaudiasaunia 109 AW UeE NEN

*
1 % o

Naodesiunisdfiimmudssadiiuiaes edu. 109 au udeyalasuuumeseuuas

e

¢ &

Ly

fumuaiissfupuiGiei 095 anmfuindeysupassiaussiinssifoupeniomes

Toeldlusunsudnfagy eidumnefapneani (Statistical Package [for the Social
1 ' ' ‘!i'

Science, SPSS/PC*) abAN ldun AnFeuar AAnd Aedy usrdoudisauuninsgiy

1 v
NISNARDLAINUANFARTBIANRRY F —test HANITIAE Heal I

ANBUENNAIRNUAZIATHIIAUDY NNFARDENS
'aﬂu.niia'lﬁ'mzha fornr 68.10 e eyedn 46 U dowlnnjansauds
fuFansAnmssauiguningm  Uoruazton. Liflfiaumdnndenn erdniudraiald

sreldmnafufeidou 4,722.55 Uy Feuar 68.09 Aviiau



& 9ol
-
A
it
R RN

De

Je

& [V
lﬂn‘ nn«
1

il

1w d o d W
CL A" AL
1wl ol
il Ly e
t g v
Ua
Al
Doy 2
e ¥ e sy

Ee

fenm

jmd |



()

Laiussauaduoman 2 s ldun

n. shunisasvieutiym Audeaniseesssenmy Geafunisidansa

Peandideusang 'Lﬁmﬂ?@ﬁuiﬁmm
2. FOUNBUNTUAZS 189U Riapssy mgn1safifes Tunisidensely

nufieangansrniey usmindeyainoarsanndaunanenduiinsunsdutemneialy

wajtiu Wlssamuiyf



-

ABSTRACT

Abstrac f special| problem submitted to the {Sraduate Schoo ® f Maein
iversity in partial Fulfillment of the requirements|for the degree of Mas of Arts in

Communigations

TASK ACHIEVEMENT OF LOCAL PUBLIC RELATIONS VOLUNTEERS
A CASE STUDY OF CHIANG MAI PARLIAMENT MEMBER
GENERAL ELECTIONS
By
CHANERIN SAMINTARAPUNYA
OCTOBER 2002

Chairman Associate Professor Dr. Wittaﬁla Damrongkiattisak
Department/Faculty  Department of Agricuitural Ex}ension. Faculty of Algricultu‘ra

Business

This partticular research was conduct:#d in order to studk 1) the socio
economic k:haracteri#tics of local public relatiorls volunteers and  respondents
2) factors related to the knowledge and motivation bf local public relaﬂlons volunteers;
and 3) task achievedent in public relations during g}aneral elections for llocal parliament
members. Responderits consisted of three sample populations, namely} a group of 47
public relations volunteers from Chiang Mai; a group of 109 heads of hbuseholds; and

group of 109 individuals involved in local public felations. Data collebtion 1sed pre-
testing and iinterviewslat a 0.95 confidence level Alfterwards, the datalcoliected were
interpreted Pnd then énalyzed using a statistical soﬂtware computer paﬂl:kage program
designed for social sbience research (SPSS/PC $tatistical parametirs investigated
included percentages| sequential frequency values, |averages and stanfard deviation

analysis of variance, Fitest, etc. The results of the studly were as follows



Socio-elconomic characteristics of samiple population: |
Of theetample population of local p’llic relations volunt‘eers, about 68.1
percent are male  th an average age of 46 years} are married, and jpre graduates of
secondary, higher volcational or technological college. Most of them dqs not hold official
status ancl work as |casual laborers with average| mor:hly inc me of 4,722.55 baht.
Around 68/09 perceni have current outstanding deb}s

Of the $ample population consisting o‘f heads of househdlds, about 69.72
percent are male wilh an average age of 49 yeafs; are married, afld have finished
elementary| school. Mpst of them do not hold official|status and work as|casual laborers
receiving ah average [monthly income of 3,177.25 baht

Of the #ample population involved in-publ'ic relations of \l{olunteers, about
75.23 percent are mal  with an average age of 47 ﬂears. are married dhd have finished
elementary| school. Most of them hold official stdtus and work as farmers with an

average monthly incofne of 4,618.17 baht.

Level of| knowledge and motivation of q»ublic relations voluhteers

42.55 pércent of the sample populatioh of local pubiic relétions volunteers
were given a low scork (average of 4.85, from  0) fof their knowledge of|public relations.
About 40.37 percent }Nere given the lowest score (Fverege of 3.79, fr¢m 10} for their
knowledge (of genera| elections. For their motivatioh towards public relations work of
valunteers, the majoriky had been found to work fo¢ their own self—inté“est (average of

4.60), followed by soclal needs (average of 4.20)

Task aghievement in public relations regarding genefial elections of
parliament members work based on the rules and| regulations of thel Department of

Public Relations. The results were as follows: "
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The four issues whiqh only fulfilled their objectives #t a low level are

A Th*a application of state pol1cy and activities| regarding the

announcement of geheral elections to inform the public.

B. Th# promotion of knowledge :+nd uhderstanding“ of government
programs or results pf general elections for knowlebge of the public: irL order to enable
the people| to develo#) a good attitude towards the g}overnment.

C: Prc*vision of support for perman%;nt reading ability }bf the village or
tambon together witv compilation of news briefs 4nd printed articlesd and ,"'support of
news dissemination, {ransfer of information from radio station

D: On| being an individual at the t#mbon level who lsﬂ responsible for
disseminating policieF and information about organiizational control of tﬁle locality so that

the peopleiwill be beljter informed about general elec;l,fions.

The two issues on ta#k achievement that have not leﬁIled the objective* are;

A The| reflection of the problems al'nd needs of the p*ople about the
general elgctions in c#rder to enable the involved gbvernment agencie# to realize their
problems.

B: Disskmination and programming of locally available néws. and events
relating to general elections; and the disseminatio|n to the communiqu, by rdeans of

various local media, qf information from central gove*nment



