unAnea

OO 1110 OO MO T O OO T T O OO T T O T T T

COOT T T OO O O I T T T OO LT T T T

woAnssunsta’duatuiulgiaaglduinisidulas TARAD.COM
1

LCTTTTTT12545

LI e Lo P T ra e e pIe e e

LIy LT T T T T T T T T T I T T L T T

tarad.com O 1 [ [TT11 T 1 RN

T T T T O T O T T T T O CO T I T T T T T T T T T T RN

IO I I I [T1 [T [T [thrad.com

T T T T T T T A T O T O O T T T T T T T T T T T T T (7]

I T T T T T T T T T LI T T T T TT1431 O

(O T I T T T T T T T T T T T T I T Tthrad .c om DT
LT T [T1 [T T T TITT [TTTTTT I [11 6 M TTT]

LI T TITOTIn T I T TP T AT T T T AT O PP IO I 1] LIy

O T T T O O T T T T T T O T T T T T T T T T T O LIIMTT11]

T T T O I T T T T (O 0T 5,000 O

T O T T O T T T T T T T T T T T T T T T T T T 1T




HEEEE NN NN EEEN NN R NS SN NN NI EEEEEEEEEEEEEEN

LTI T T IIIm  T T ITET TTTIIm rerrrroa | I [TTT110] [T

LTI T ImTT TP TN T T PO PO T T OOy P PO T O0T PO 1]

[T 1 111 [ TTTT OO T T T T T 1T

OO0 O OO T T T T T T T AT T T T Tth rad .com OO T

MO M T T T T T T OO G T T T T T T T T | T

OO T T O T T T T OO T T O T

LT I T T T T T I T T I T T T T ey et

(T 11 I [T IITTTTTT1] L1 [ [T

EEERIIEN



ABSTRACT
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Business Administration
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NANTHAWAN MOONRIN
NOVEMBER 2002

Chairman: Assistant Professor Jamnian Boonmak
Department/ Faculty: Department of Agricultural Business Administration and Marketing,

Faculty of Agricultural Business

The purposes of this research are to study buying behaviors of consumers who
purchase goods through www.tarad.com, factors that affect the purchasing, causes that
some consumers have never bought anything through the Internet, and problems and
suggestions given buy users who buy things through the web. Data were collected from 431

consumers atrandom who used tarad.com and were willing to complete the questionnaire.

The results showed that consumers used a catalogue to search for
merchandise. Within 6 months, most consumers never bought anything advertised in the
web. Some bought because it was what they needed. The item bought most was

communication-linked accessories which were not over 5,000 baht.



For factors that affect the purchasing is was found that the production factor fell
to an average level for the decision made to purchase through the web as well as prices
and promotion of the goods, convenience in delivery, encouragement to use the web and
understanding in buying procedures. For a wide variety and the perfection of the
merchandise factors, they were in a high level. The least level of purchasing went to

reliability and quality, ways to sell the goods and psychological factors.

Users who never bought goods through the web stated that not seeing actual

merchandise was the main problem.

Problems found from buying goods through tarad.com were that goods were
not that standard quality, goods were not existing as advertised, higher price than that in
the market, complicated buying procedures, goods stolen or lost along the way, and out-of-

date advertisement in the web.

Suggestions gained from this research showed that there should be some
measures to prevent deception for both sellers and buyers. About the service of the web,

categories of the goods and their details should be up-to-date all the time.
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