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The purposes of this research a re to study buying behaviors of consumers who
purchase goods through www.ta rad .com, fac tors that a ffec t the purchasing , causes that
some consumers have never bought anything through the Internet, and p rob lems and
suggestions g iven buy users who buy things through the web . Data were collec ted from 431
consumers a t random who used ta rad .com and were willing  to complete the questionna ire.

The results showed that consumers used a cata logue to search for
merchand ise. Within 6 months, most consumers never bought anything advertised in the
web. Some bought because it was what they needed . The item bought most was
communica tion- linked accessories which were not over 5,000 baht.



For fac tors that a ffec t the purchasing is was found that the p roduction fac tor fell
to an average level for the dec ision made to purchase through the web as well as p rices
and p romotion of the goods, convenience in delivery, encouragement to use the web and
understand ing in buying p rocedures. For a wide variety and the perfection of the
merchand ise fac tors, they were in a high level. The least level of purchasing went to
reliab ility and qua lity, ways to sell the goods and psycholog ica l fac tors.

Users who never bought goods through the web sta ted that not seeing actua l
merchand ise was the ma in p rob lem.

Prob lems found from buying goods through ta rad .com were that goods were
not tha t standard qua lity, goods were not existing as advertised , higher p rice than that in
the market, comp lica ted buying p rocedures, goods stolen or lost a long the way, and out-of-
da te advertisement in the web .

Suggestions ga ined from this research showed that there should  be some
measures to p revent deception for both sellers and buyers. About the service of the web,
categories of the goods and their deta ils should  be up -to-date a ll the time.
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