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ABSTRACT

Abstract of special problexb submitted to the Graduate Sch'n %ol Project of Maejo University in

partial fulfillment of the re«#uirements for the degree of MasteL' of Arts in Communications

AN ANALYSIS OF “JARAJORN PEUR CHUMCHON RADIO PROGRAM” AND
A SURVEY OF THE PROGRAM’S AUDIENCE’S GRATIFICATION
By
NITTAYA POTHAWON{
SEPTEMBER 2001

Chairman: DrlSunsanee Chumnummanee

Department/Faculty: Dc#partment of Agricultural Extensiob Faculty of Agricultural Business

The purposei of this study were to examine: 1) objectives of the Jarajorn Peur
Chumchon radio program gnd expectations qf people respong ble for the program production, 2)
contents and presentation t¢chniques of the program, 3) the program’s audience’s gratification,
and 4) problems and rec#mmendation concerning the proéram. Three methods were used to
collect data: an in-depth ibterview of the program’s prod{xcers, an analysis of the program
contents and presentation te{:hniques, and a survey of the prog‘ am’s audience. The samples of the
study included radio progrjam producers, 30 episodes of tl{e radio program, and 414 radio’s
audiences.

The results of the in-depth interview showed thj ee main objectives of the program:
1) to commemorate His MaJ;sty the King’s 72" birthday, 2)1 reduce traffic problems, and 3) to
promote road safety and tr#fﬁc regulations. Its producers e#pected that the program will help
reduce the traffic problems 'in the future and that the progran'\’s format will be similar to that of
the Jor Sor 100 traffic radio |station.

The results c#f the analysis of the program’s 4ontent and presentation techniques
revealed four content’s catetories and two techniques. The cj:tent’s categories were complaints

about the traffic, suggestion$ from listeners, questions and answers, and suggestions from the DJs
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about solutions to the trafﬁcl problems. The program used tw+ presentation techniques, interview
and conversation. )

The results of the survey showed that 58.9 perc#ent of the samples did not listen to
the program because they h%ve never known about it while 41 percent did, because they wanted
to know about the trafﬁc,| traffic problems and solutionsl Eighty percent of the listeners
accidentally found the proéam. About 70 percent of them listened to the program while they
were commuting, and 58.9 dercent listened to it one to two tin{es a week. The listening period for
most listeners was 30 minukes. The listeners rated their attel ttion to the program at a moderate
level. When listening to tl*e program, 57.0 percent occasior}lally switched back and forth from
Jarajom Peur Chumchon pfogram (JPC) to other program: 55.5 percent did not do other
activities, and 48.7 percenIv did other activities. Driving \tas the activity done most by the
listeners while listening to t#me program.

The sampleslrated their program gratification  a high level in all areas studied:
program contents, formats, gnd presentation techniques. Thesg included contents about the traffic
during the rush hours, the ilI:rview format, and voices and prjisentation techniques of the DJs.
Samples differing in gender, age, and income [were significantly different in their

program gratification. Age and program gratification wex positively related. ~Gratification

levels of the samples differipg in their reasons for listening to|the program the first time and their

listening frequency were significantly different. The gratifica{ on levels were significantly related
to the samples’ listening tine and their attention to the program. The gratification levels were
Driving while listening to

he program and the gratificatio

positively related to most ¢f the reasons why the samples f:currently listened to the program.
level were positively related. In

contrast, the gratification l#vels were negatively related to oIne listening behavior i.e. switching

back and forth from JPC pr(*gram to other programs.



