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ABSTRACT

Abstract of special problem submitted to the Graduate School Project of Maejo University in

partial fulfillment of requirements for the degree of Master of Arts in Communications

SEMIOTIC SIGNIFICATION OF TRIBAL TOURIST COMMODITIES
By
PONGKRIT PHALALERT

DECEMBER 2001

Chairman: Lecturer Samart Srijumnong
Department/Faculty: Department of Agricultural Extension,

Faculty of Agricultural Business

This research was to study the meaning pattern of the tourist tribal goods and to
analyze the relationship between tourist tribal goods and tourist culture employing semiotic and
structuralist approaches. The sample goods were 6 dolls representing 6 hill ethnic groups. It was
found that the tourist tribal goods had 3 patterns of meaning. They were: (1) connotative, (2)
metonymic and metaphoric, and (3) paradigmatic patterns. These three patterns signified three
majors themes: womanhood, exoticity, and unchanged nature and culture. All these themes were
represented in the tourist tribal goods. It was also found that various signs were combined to
signify the mentioned meanings which related to tourist culture and utilized the meaning
conceived by the public. It was concluded that the tourist tribal goods were created and produced
in the same manner as those goods distributed in the consumerist society through which social

meaning was embedded.
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