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ABSTRACT

Abstract of thesis Submitt’cd to the Graduate School of Me#jo University in pz{rtial fulfillment

of the requirements for (lPe degree of Master of Science in H\gricultural Econorﬂics

PADDY MARKETING EFFICIENCY OF {OOPERATIVES,
IN CHIANG MAI PROVINCE, CROP FEAR 1998/99
BY
PATCHAREE SUKAPOOM
MAY 2000

Chairman: A:fsistant Professor Choosak Jantaansiri
Department/Faculty: D+partmem of Agricultural Econom#:s and Cooperatives,

’a}culty of Agricultural Business

This research was conducted 1) to investigate ;#xddy market structures and number
of the cooperatives' members, marketing function, price settiLLg and farmers' shates; 2) to study

paddy marketing efficiency pf the cooperatives and to comparg marketing efﬁcienJ(y by analyzing

marketing costs and marke ing margins; and 3) to find out ptpblems and obstaclés to marketing

of the cooperatives.

Primary data| were gathered by means of intefview schedules fron managers or

representatives of Sanpatong Agricultural Cooperative, ,td” Phrao Agricultural Cooperative.
Ltd. Sankampang Agricuh}ural Cooperative, .td., and MaeHang Settlement Cooperative, Ltd.

Descriptive analysis was usicd together with quantitative an%

ysis by mcans of percentage and

arithmetic mean,

The results r}:vcaled that in the crop year 19H)8/99 the members| of Sanpatong
Agricultural Cooperative so1d 76.36 percent of paddy to the cHopcralivc, all of leich was stored

for processing 74.44 pcrcc|1t was processcd. The members Hf Phrao Agricu]turLl Cooperative

sold 87.64 percent of paddy to the cooperative; 92.16 percent was processed. Tl'{c members of

Sankampang Agricultural C operative sold 64.18 percent of paddy to the cooperative which later
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sold ali of it to a trader with a contract made one year in advance. The members of Maetang
Settlement Cooperative sold 88.78 percent of pi'lddy to the cooperative which sold 56.06 percent
to another trader.

I'he four cooperatives were found to set prices of paddy by considering local prices
as well as inquiring cooperatives and agricultural cooperatives Euy. it large quantities of paddy.
Sanpatong  Agricultural Cooperative's average buying price was 6.99 baht/kg ; selling price, 9.09
baht’kg: and farmer's share, 76.90 percent. Phrao Agricultural Cooperative's average buying price
was 9.55 baht/kg: selling price, 10.55 bahtkg: and farmers' share, 90.52 percent. Sankampang
Agricultural Cooperative’s average buying price was 6.17 baht/kg; selling price, 8 baht/kg; and
farmers' share, 88.14 percent. Maetang Settlement Cooperative's average buying price was 6.06
baht/kg; selling price, 8.36 baht/kg; and farmers' share, 72.49 percent.

Marketing costs were found to have resulted from storage costs, committee's per
diem, costs of labor and sacks. Maetang Settlement Cooperative had the highest marketing costs
and marketing margins, followed by Sankampang Agricultuial Cooperative, Sanpatong
Agricultural Cooperative and Phrao Agricultural Cooperative i.c. marketing costs were (.96, 0,83,
0.80 and 0.74 bahvkg and marketing margins were 2.30, 2.10, 1.83 and 1 baht/kg respectively.

For paddy marketing efficiency alf the cooperatives, based on the ratio between the
prices received and the highest marketing costs, Phrao Agricultural Cooperative was found to
have highest efficiency, followed by Sanpatong Agricultural Cooperative, Sankampang
Agnicultural Cooperative and Meatang Settlement Cooperative i.c. 1,425.68, 1,136.25, 963.86
and 870.83.

For paddy marketing efficiency of the cooperatives, based on the lowest marketing
costs, Phrac Agricultural Cooperative was found to have highest efficiency, followed by
Sanpatong  Agricultural Cooperative, Sankampang Agricultural Cooperative and Maetang
Settlenent Cooperative.

Based on the lowest marketing margin, Phrao Agricultural Cooperative was found
to have highest paddy marketing efficiency, followed by Sankampang Agricultural Cooperative,

Sanpatong Agricultural Cooperative and Mactang Settlement Cooperative.
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Based on nujnber of market users, Maetang Sgttlement Cooperative was found to
linve highest efficiency, fojlowed by Phrao ;\gricultural Ciiperative, Sanpatong Agricultural
L' noperative and Sankampartng Agricultural Cooperative.

Based on qqantities of paddy received, Phlﬁo Agricultural Cooperative was
iound to have highest chciency, followed by Maetang #ettlement Cooperatiive, Sanpatong
Azricultural Cooperative ar*d Sankampang Agricultural Coo;Herative i.e. 57.65, 51.48, 35.58 and
22,66 percent respectively.

The four co*)peratives' problems included p#rchasing problem i.e. undesirable
kinds of paddy were mixed‘ with the paddy sold to the cc#)peratives; selling problem i.e. the
cupperatives collecting pad#y and selling it to a trader did lHOt have bargaining jpower; storage
problem i.e. insufficient stortage, especially during harvesting H;easons; paddy quality problem i.c.
paddy sold during harvcstin# seasons had over 15% humidity“and investment prdblem i.e. when
furchasing paddy. the coop(#ratives could not pay the melnbe&s immediately due to little capital
investment, causing the mcx*bcrs to sell their produce to otheﬂ traders. To improve the marketing
s¥stem, the cooperatives shc*uld plan for paddy production ax“i amounts expected to receive and

sell so  that they will looklfor possible markets beforehan(ﬂ Besides, the produce should be
eraded before being sold.



