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ABSTRACT

Abstract of thesis submitted to the Graduate School Project of Maejo University in partial

fulfillment of the requirements for the degree of Master of Science in Agricultural Extension

YOUTH INTEREST IN TOURISM PROMOTION MEDIA FOR RESOURCES
CONSERVATION OF DOI INTHANON NATIONAL PARK, CHIANG MAI
By
RUNGTHIP PONGSUWAN
OCTOBER 2002

Chairman: Dr.Pradtana Yossuck

Department/ Faculty: Department of Agricultural Extension, Faculty of Agricultural Business

The purposes of this research were to study 1) backgrounds of the youth visiting Doi
Inthanon National Park; 2) their level of interest in resources conservation media; 3) difference
in their backgrounds and level of interest; and 4) their recommendations on the use of tourism
promotion media for resources conservation. The data were collected by accidental sampling
from 384 people between 15 to 25 years of age who visited Doi Inthanon National Park on the
weekend from March to April, 2002. Questionnaires were used for data collection, and the SPSS
Program for data analysis.

The results showed that male and female respondents were almost equal in number
(50.30% and 49.70% respectively). They had and average age of 19 years, were studying for a
diploma or equivalent, were residents of the northern part of Thailand, but had never been to
Doi Inthanon National Park before. They were informed of the place by friends and relatives and
the main purpose of their visit was to relax. They visited Doi Inthanon National Park with their
friends by motorcycle. Their most common activity during the visit was walking and enjoying
nature. Most respondents were not members of any resources conservation clubs and did not

join in any activities of such clubs.
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The respondents were highly interested in all 6 types of media: slide presentation,
posters, signs with mottoes, natural trails, exhibition and narrators and handouts.

The results of the study on differences in sex, age, educational level and membership
showed that male respondents were more interested in the media than female respondents. More
than half of the respondents of all age groups (15-18, 19-22 and 23-26) were not much interested
in the media. The respondents studying at high school and bachelor levels had a high level of
interest in the media and the respondents who were not members of any conservation clubs
showed a higher level of interest in the media than those who were members.

Recommendations made by the respondents on the use of tourism promotion media for
resources conservation were: increasing the number of staffs to facilitate accommodation
booking and touring; publishing a tourism journal and encouraging tourists to subscribe it; and

increasing posters for giving directions, signs with mottoes and natural trails.



