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ABSTRACT

Abstract of special problem submitted to the Graduate School Project of Maejo University
in partial fulfillment of the requirements for the degree of Master of Business

Administration in Business Administration

FACTORS AFFECTING THE PEOPLE’S SELECTION OF ELECTRICAL
APPLIANCES IN CHIANG MAI MUNICIPALITY AREAS
By
WANNA SAE-LIM

JULY 2002

Chairman: Assoc. Prof. Dr. Anurak Panyanuwat
Department / Faculty: Department of Agricultural Business Administration and Marketing,

Faculty of Agricultural Business

This study has two main objectives. The first is to study factors affecting the
people’s selection of electrical appliances in Chiang Mai Municipality areas. The Second
is to study problems of the people’s selection of electrical appliances in Chiang Mai
municipality areas. The survey samples are 400 buyers who are 18 years old upward and
live in four Chiang Mai Municipality areas, Nakornping, Kawila, Mengrai and Sriwichai.

The results of this study show that the buyers like to buy electrical appliances
from the shops which have guarantees and after sales service. They consider the quality
and brand names. They always plan in advance before buying and buy for their own
convenience in the house.

Factors which affect the people’s selection of electrical appliances in Chiang
Mai Municipality areas are divided into four factors as follow : the product factor most
affecting the buyers are the durability and how much electrical power they can save. the

price factor affecting the buyers most is a reasonable price. the channel of distribution



factor affecting the buyers is sellers’ service. the marketing promotion factor affecting the
buyers most is advertising on television.

Problems of the people’s selection of electrical appliances in Chiang Mai
Municipality areas are as follow : no product guarantee, no balance between quality and
price, no service after selling, and the service of the sellers.

The suggestions received from this study are sellers should have good
personalities, be realistic and knowledgable about the products. Distributors should have
good service before and after selling. And the products should be of good quality and
save electricity.

The results of the hypotheses about the difference of sex that affects the
selection to buy electrical appliances shows that the product factor, the price factor, the
channel of distribution factor and the marketing promotion factor weren’t accepted by the
hypotheses.

The results of the hypotheses about the difference of income affecting the
selection to buy electrical appliances show that the product factor and the channel of
distribution factor were accepted by the hypotheses. The price factor and the marketing

promotion factor weren’t accepted by the hypotheses.



