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ABSTRACT

Abstract of the special problem submitted to the Graduate School Project of Maejo
University in partial fulfillment of the requirements for the degree of Master of Business

Administration in Business Administration

FACTORS AFFECTING THE TELEPHONE CALLERS OF TT&T COMPANY, LTD.
(PUBLIC) IN CHIANG MAI PROVINCE
By
ATCHA NUNTHADEE

SEPTEMBER 2002
Chairman: Assistant Professor Suporn Ketwaraporn
Department/Faculty: Department of Business Administration and Marketing /

Faculty of Agricultural Business

This research was conducted in order to study: 1) the factors that affect the
use of telephone; and, 2) the problems related to the use of telephone of the Thai
Telephone and Telecommunications Company, Ltd. (Public) including the guidelines
to promote the increased use of telephone.

Data respondents consisted of 275 telephone callers and receivers of the Thai
Telephone and Telecommunications Company, Ltd. (Public) belonging to both
residential and business sectors. Data was collected using questionnaire.

Analysis of data was done and presented in terms of percentages, means,
standard deviations and chi-square values using the statistical software computer
package program designed for social science research (SPSS for Windows Ver. 9.0/

PC). The results were as follow:



(6)

Most data respondents were women with ages ranging from 31-40 years.
Majority of them are married, are holders of bachelor degrees and lower, and have
monthly salaries from 5,000-10,000 baht.

For residential telephone users, the telephone is used for general purposes.
Domestic calls were more often than international calls. The frequency of telephone
calls ranged from less to medium with no major problems, good quality and clear
voice transmission.

Telephone calls in the business sector were entirely for business purposes.
Likewise, domestic calls were more frequent than international calls. More often, there
were sales promotions, at about 66.5 percent. Business telephone users also received
information from inserts in monthly bill envelopes with the information usually similar to
that shown on television. One important factor that has affected business telephone
use is the reduced rate of cost. Otherwise, there are no major problems, good quality
and clear voice transmission.

From the results, it can be shown that the company has been providing good
services to its customers with no major problems. The reduced cost of telephone use
is an important factor affecting the use even though customers have received sales
promotions based on cost of services. Other factors included individual, income and
number of users per telephone. If the income is high and if the number of telephone
users is high, there is frequent use of the telephone. In summary, the use of telephone

is directly proportional to the three factors mentioned.
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