UNARNEa

unAngatiymfiide wuasalassnisiufisinands aang1deudld iwaldudaunils

1a9ANANY Il ey Aal ANansuuTugn a1 T HmArAIanT

NIFRSNTALFLIUDIUNANTILNITLNAINININENTEANELF LI
Tudanindaslud

Tmel
PNBIUIENT ATITNANLUY

LI 2545

dszsunssunisninen: gitadianinasduasd 59adn

APYTVATUE: APTNAUETNNNTINEAT ALTETNANITNERAT

v !
[ o = &

a o Hao P Ao o
naRdluaisiidnglseasdinednmn 1) dadunddewnandaslunisaing
TRRLNIDIINAATNINITNANNINYNIZANLAEN 2) FBNN9AFTOIALN 1991INAIINIS

a a o oo A 1 ' uI/
WAINININENTSANE @esludandndeslud Tnaniseenuuugauni LLﬂﬂ?Z‘ﬁW‘ﬁMI@ﬂV}QVLﬂ

1
=

Tudamdngedlud NidnuarTuTaUindnsunIsnamnIangnIzaneide ludandnmeslus

nansenslutlszansaus 10 Tauld Tnaldnguenatrauuuiiaugny  a1uaw 100 Av 16

UNAAPIENITNAINIANYNILANLALINHATUUUEIGA 10 BUAL ASE 1) WIBATUIA UNAR

a

2) WU NRHa9IN 3) UG Wiula 4) waniauinml geaud 5) wistnug

A2990URNE  6) WNENNT  ATARTIN  7) WNAEI ynyidn  8) weNuesIns N

3 @

9) WINATEaNA Aeng  10) Wielsz@nd AuNduNT WenaUAIINARIIENITINAINNANE

A Aad o Y R pyo o o o o . Ny o
NITANYULALNNHTDLALINELLAN @Q1®Wﬁﬂﬁiw1ﬁuﬂﬁwmuﬂ@m‘ﬁﬂmimmuu Iﬂﬂ&lm@ﬁqﬂqm

o

wailuandaune 1) deyadouyana 2) dTadenidoulunisa¥smeidas 3) 35n19a51970
R anEanisdun i lingudn dayadouyans BINAATIENIIURIUIN 6 AU

P09AINNAD TINARINYNIITNEAIN 4 AW Hengegsvndne 33-51 T doulugjaunisdnun

=l 1

TuszauBoyayes  doulugiirunimasesludilsznia  wazdswlvgiladenunisausunig

o

a a al o/ o & dlda a v dl al
N@mﬁﬂmmmmmmmemnm‘mﬂ@x‘ﬁ’mmwuﬁ tladenNaNana lUN19a519Ta 1AL

1
=

HndpsenIsinamIsangnezatedesuiiiu 2 dou douil 1 udnnisdnsIanIanIeIng



(4)

nsvanendes idUse@ninn Usenausiae 1) dagilsrasd 2) nquidadimung 3) Wewn

]
a = ¥

#19% 4) 3AN17UALD LL@:@mmﬁﬁmm;ﬁwﬁmwmmmm%mmﬁ 1) ANNARASINATIA

3

[y o

wazlilmAaIng 2) AuaNIIeNITAa  3) ww‘zﬁ”uwuﬁﬁ'ﬁ u;ﬁéfmmmmzqﬂﬂ@ﬁfﬂﬂ
4) AHNNATLAANEAN 5) NIIATFABLIAT 6) AN TNFURATaL 7) A lanseuau
NIFHARTIENTITUATILULILNITUNLAURTENTT 8) 1MNARY WATANINAYNIALASL 9) AN
affeany  duit 2 Aannsaiededslsznaudas 1) Aurenansnl TWN1sUELaLa s
WAWIANINANIAAINENIT 2) Lﬁ'umw’ﬁ'fﬁwLf;m‘lumﬁmmmiLL@:émﬁummwm@

3) WawAUA LAz mATATUNIIARINENIT 4) HUNLINN9dsa



ABSTRACT

Abstract of special problem submitted to Graduate School Project of Maejo Universtiy in partial

fulfillment of the requirements for the degree of Master of Art in Communications

FAME CONSTRUCTION OF MUSIC PROGRAM DISC JOCKEY
IN CHIANG MAI
By
AMNOYPORN SANPATANON

APRIL 2002

Committee president Assistant Professor Nakarate Rungkawat

Department of Agricultural Extension , Faculty of Agricultural Business

The objectives of this research are: 1) to study factors contributing to building
reputation and popularity of Chiang Mai disc jockeys through the development of their music
programs. 2) to study the reputation and popularity building methods of these disc jockeys.

One hundred questionnaires were used to collect data from Chiang Mai
audiences, on a random sample basis, of disc jockeys whom they have known and appreciated
over ten years of work and growth. The result of the research ranked the top ten Chiang Mai disc
jockeys respectively as follows: 1. Mr. Srinuan Noppadol 2. Mrs. Yaowana Artittam 3. Mrs.
Patoo Tannil 4. Ms. Rattanaporn Suwakon 5. Mr. Nipon Suwanrungsri 6. Mrs. Amporn
Srisuwan 7. Ms. Suree Bunnak 8. Mr. Mahawan Kawang 9. Mrs. Weera-anong Duangtip
, and 10. Mr. Prasit Jinajan. After establishing the ranking, these ten disc jockeys were
approached and interviewed. The interview questions consisted of three different parts: personal
information, factors contributing to the disc jockey[d reputation and popularity, and the methods
they used in building their reputation and popularity.

As for personal information, it was found that among these top ten disc jockeys,
there were six females and four males, aged between 33-51 years. Most of them had a Bachelor(d

Degree and a radio disc jockeyld license, but were not trained in the radio program production
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course conducted by the Department of Public Relations. In addition, it was determined that
factors contributing to the disc jockeys[lreputation and popularity could be separated into two
parts. The first one was the effectiveness of radio program production which needs to consider:
1. Objectives 2. target audience 3. contents 4. presentation technique and characteristics of a
radio program producer including creativity and knowledge acquisition, personal skills, good
personality and relationship with colleagues and other people, outspokenness, punctuality,
consciousness of responsibility, understanding of radio program production and presentation,
carefulness in using rhetoric, and patience. The second one, the methods of building reputation
and popularity, should be considered as follows : the uniqueness in program presentation and
development, expansion of time and sponsors, program quality and technique improvement, and

social participation.
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