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ABSTRACT

Abstrac t of spec ia l p rob lem submitted to the G raduate School Projec t of Maejo 
University in partia l fulfillment of the requirements for the degree of Master of Business 
Administra tion in Business Administra tion

FACTORS AFFECTING PERCEPTION AND DEMAND FOR NATURAL PRODUCTS
OF PEOPLE IN MUANG DISTRICT, CHIANG MAI PROVINCE

By
SAOWANIT SANHOM

OCTOBER 2002

Cha irman:          Professor Yanyong  Sitdhicha i
Department/Faculty: Department of Agricultura l Business Administra tion and Marketing ,

         Faculty of Agricultural Business

The ob jectives of this research  were to study 1.) consumer�s level of
perception for natura l p roducts of peop le in  Muang Distric t, Chiang Mai p rovince and
2.) fac tors a ffec ting demand for natura l p roducts of peop le in Muang Distric t, Chiang
Mai p rovince .Data were collec ted by using questionna ires with 400 samp les,
randomized by acc identa l samplings of peop le living in Muang Distric t, Chiang Mai
p rovince and ana lyzed with the use of the Sta tistica l Package for the Soc ia l Sc ience
(SPSS   for Windows).

The results of the research found that most of the consumers  were fema le
and  between 21 � 36 years old , sing le, were employees in p riva te companies, had a
bachelor�s degree and had income between  5,000 � 10,000 baht per month. Most of
them were acqua inted  to use  natura l p roducts.

The results of the level of consumer perception for natura l p roducts
showed that the mean of  perception for natura l p roducts was a t a modera te level  for
cosmetics. Skin ca re p roducts have perception a t a high level. Skin c leansing p roducts
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have perception a t modera te level. The method of perception for natura l p roducts from
advertising med ia by themselves  was a t a high level.

The resea rch  found that the conc ioused mind fac tors (supporting to use
products that a re domestic  p roduce) and the benefit of using the p roducts affec ted the
greater demand for natura l p roducts and it ind ica ted that the consumers were
supporting and be encouraged to use natura l p roducts to substitute those imported
from abroad that were more expensive than domestic  p roducts.

The results of this research  can be used to ad just the marketing stra tegy
in many ways such as : add ing more chance in sa le, sa le p romotion and putting more
emphasis on advertising and communica tion with the consumers.
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