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ABSTRACT

Abstract of special proble}m submitted to the Gradtﬁate Scﬂool Project of Maejo University in

partial fulfillment of the #cquirements for the degree of I\haster of Busincss|Administration m

Business Administration

THE STUDY OF CONSUMER BEHAVIORAL PATTERN IN PHYSICAL FITNESS
AT CHIANGMAI SPORT COMPLEX
By
EKABOOD MAIWARDYDOT
MARCH 2001

Chairman A:*sistant Professor Choosak JanMn¢pski
Department/Faculty DePamnent of Agriculture Busin#ss Administratior‘ and Marketing,

chulty of Agricultural Business

The objectives (#f the research were to study ﬁrst‘ the behaviors of &1&: customers who
came to use the services aliChiangmai Sport Complex. It ca+ be divided according to the types of
sports as following tennis,‘badminton, muscle training, swin*ming and aerobic i‘lance. Second, it
was to study the personna# factors and the marketing - ’mixlfactors which had‘and effect towar
the making - decision beh%viors in using the service of the ¢hiangmai Sport Cmelex. Third,
is also to study the prob’ems of using the services there{ The tool to collcct all data was
questionairs which were ’answered by 367 accidental rancbom sampling wh& came to use the
services in order to do exexjcise as an amateur. The results ar{e as follow

General data oq the users at Chiangmai Sport Cbmplex. It shows|that most of the
number of the users are w*)men more than men. The averaée of their ages are‘20 - 29 years old.
Their status are single wh*) have an education of Bachelor)Degree level. Th#:ir occupation are
mostly students who get in};ome about 5,001 - 10,000 baht/a ‘month'

Data of the beh:*viors of the users at Chiangmai Sbort Complex. FroLn the result of th
research, it was found that}aerobic dancing is served the mo:%t. There is the oth%r kind of sports at

the service was swimmix*g. Most of the users were n04 the members of |€hiangmai Sport



©®

Complex. Most of the jmembers are tends to be mnnf& citizens who |are not students,
The wa@cgov\ of using th¢ service of each week 1S mgmoo dpring 18.00 - 21.0 p.m. Timing of
using the service is about 1 - 1.30 hours and 1.30 - 2 hours. | The users of the sfrvice are actually

accompanied with their ftiends by their own transportatigns. They came ?ﬂo without any

qua:nno:" from others mLa had objective to do exercises.

Factors of the ETwoasm mix toward the behaviors of the ones who Ta the service at
Chiungmai Sport Complex. It can be divided as their attitudes according to the rating scales of 7
factors of marketing mix are most chronologically as follow the factors of location, the factors of
giving sport services, the factors of physical evidence and presentation, the factors of employers
who give the services to the customer, the factors of the running procedure at Chiangmai Sport
Complex, the factors of promotion and the factors of the fees.

The problem that they faced at the Chiangmai Sport Complex. The research found
[rom the most to the least as follow, their services, the time of serving 1o the users are not enough
for most people secondly is|the employers who give the services to the customer, the abilities af

!
the ones who give the mn?iom are totally differently W.OE 9% sports they took rao. Thirdly, the
process running  the OE»L@EE. Sport Complex : is alwadys closed during fm._&m_ holidays.

complex and the environment especialiv on the rest rooms and Maar

Fourthly, the location of the
did not clean. The last is the [fee of the service is quite high to afford.

The results from|the study suggest that the executive of OE»ntL Sport Complex
must be adapted Marketing Strategy and focus to UOmWaoz target group for promotion , and took

the markcting plan in order tp increase the users. Otherwise, it should be develop and adjust all of

service and process for the h ghest Quality.




