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THE OPERATIONS OF ECOTOURISM BUSINESS AS VIEWED

BY TOUR OPERATORS IN CHIANGMA
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The objectives of this research were to examine 1) personal and
social backgrounds of tour operators in Chiangmai; 2) their attitudes
towards ecotourism business operations; and 3) their problems and
obstacles concerning the operations of ecotourism businesses. The data
were collected by means of interview schedules from 120 tour operators
having business offices in Amphur Muang, Chiangmai and selected by
systematic random sampling, and analyzed with the use of the Statistical
Package for the Social Science (SPSS/PC).

The results showed that most of the respondents were male, attained
a bachelor level of education, operated private domestic tour businesses
and have engaged in tour business operations for an average of 8 years.
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The tour operators in Chiangmai were found to have high and very
high levels of attitudes towards five aspects of ecotourism:
1) conservation of natural environments; 2) conservation of cultures and
traditions; 3) environmental study tours: 4) benefits to communities; and
5) income distribution. The attitudes of the tour operators towards the
concept of ecotourism were accurate and in a direction of sustainability.

Most of the respondents were found not to have problems and
obstacles concerning ecotourism business transactions. However, they
recommended cooperation in planning among tour operators, national
park officers and local communities through systematic procedures and
with the policy support of the Tourism Authority of Thailand; better
understanding of tourism promotion by officers responsible for tourism;

better and appropriate tourism management; and provision of knowledge
and understanding of ecotourism to relevant people.
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