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The objecti~es of this research were to stydy 1) consumers' t\>ehavior upon

3) theirMilk beverages and s$cks 2) their satisfaction wi~h marketing mix; land

le data were collected by rrieans of questionn~ires from 390)5umption problems

analyze~ by using the SPSS:onsumers a

The results! revealed that most consum~rs were female ~ndergraduate

students, 15-25 years I~, and ad an income not exce~ding 3.000 baht per month

The consu~ers were mostly aware of this ~hop fro friends ~nd had bee

there over 7 FrierdS were their most influencind factor They spert less than 1imes

Ir each time and their consuming frequency was less thar Ith; theyimes ~ m

7:01-20:00The consumers went to Ithe shop mostly a:spent 26-50 baht each time

o'clock on Saturday an~ Sunday to relax or chat wit~ friends and atmo$phere of the

shop was the top inflliJenFing factor
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The consuqners were most satisfied with t~e shop's location ji.e it is close to

the shopping centen an~ cinema; it is also clean, COn~enient and comfo1able and has a

pleasant atmosphere.

The consurf1ers' most frequent problem '.Jras insufficient public relations to

introduce the shop and lits prodl.Jcts

The resuft~ also indicated that differenges in sex, age, ~cupation and

income did not caust differences in purchasing I frequency while Idifferences in

education led to differe~ces in purchasing frequency

For satisfa9tion with marketing mix. diffe~ences in personal!factors of sex.

age, occupation and i*ome did not cause differenges in satisfactionl with products

and prices while differ~ces in education led to differfnces in satisfacti~n. Differences

in sex and age signi~cantly affected satisfaction Yvith place while Idifferences in

occupation. education r and income did not lead I to significant bifferences in

satisfaction. Differen(:eslin personal factors did not aff~ct satisfaction wit~ promotion


