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ABSTRACT

Abstract of special problem submitted to the Graduate School Project of Maejo
University in partial fulfillment of the degree of Master of Business Administration in

Business Administration

INTERNET USAGE BEHAVIOR OF HIGHER VOCATIONAL STUDENTS
IN MUANG DISTRICT, CHIANGMAI
By
JEERANAN MOONRAT
DECEMBER 2001

Chairman: Assistant Professor Dolakorn Khuankam
Department/Faculty: Department of Agricultural Business Administration and

Marketing, Faculty of Agricultural Business

The purposes of this research were to 1) study internet usage behavior of
higher vocational students in Muang district, Chiangmai , and 2) study the problems
and obstacles of using internet service of higher vocational students in Muang district,
Chiangmai. The tool of this research was the questionnaire used to collect data from 377
students studying at higher vocational level in 14 schools in Muang district, Chiangmai.
The samples who answered the questionnaire were chosen with intention. This research
could be concluded as follow.

The data of the samples, in general, who used the internet service were
mostly more male than females. The average of the samples’ age was 19 years old. The
samples collected were studying in Accounting Department and also staying at the
dormitory.

The consequences of the research were found that the students had an
experience before in using the computer and the internet system for 2 — 3 years. The

frequency of using the internet system was about 2 days a week : one day was for the
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internet system. One hour up to one hour and a half was the average of time for using
the internet system. From 16.00 p.m. to 20.00 p.m. was the time to use the internet
service. Most of the students used the internet service at the internet shops. The
objectives of using the internet service were: 1) for studying 2) for catching up the
present news and 3) for entertaining. The types of websites being used were 1) of
education 2) of movie entertainment 3) of news and mass media (newspapers,
televisions) and 4) of culture and arts.

The impact effected by marketing factors towards the behavior of the
students using the internet service could be classified according to the opinions of the
students. They were the products; the physical creation and presentation; the service
process; the price of the service; and the location. However, the average opinions
towards the marketing factors could be arranged chronologically from the most to the
least: towards the employees or the service givers; and towards the marketing
promotion.

The research found that the problems of using the internet service which
the students faced were rated as follow : 1) the problem of the service including the out
- of- date computer and the slow - loading data system; 2) the problem of having few
service givers which could not meet the needs of the students; 3) the problem of the
location which was narrow and small and there were not enough shops for the students;
4) the problem of the service process which was too complicated; and 5) the problem
of the fee which was quite high and expensive.

From the research, the researcher would like to suggest that the owners
of the internet service should adapt and adjust the marketing tactics and techniques.
They should indicate the clear target group for the right marketing promotion and should
set up a plan to increase the number of students to use the internet service. Moreover,
they should improve the service process in order to meet the needs of the students

effectively.
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