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The main objectives of this research were to study the attitudes level
ho are using the website service under the name “ThaiSecondhand.com” &
problems and measures to improve the website to suit everyone. T
ol ected the data from the questionnaire through the Internet by collecting th
hix customers who are using this website and then brings out the sample a
bio it 384 samples and then make the group discussion which is about 20

2r getting the whole data, it is analyzed by using a computer (SPSS

'sul 1 ha the stol ng he web: ite
3 ddyit  deg rrd ha ng thei- own bu
bt 20 000



Some group}s of the sample, mostly hav
contents quite excellent, trre design and performance qu

the website is fully satisfie’d by the customers. To concly

(6)

e the attitudes toi the website
te good. So the w‘uole image of

de what they like most is plenty

of quantity with free servic*e and many people are using qhe service and thJ ability of the

website is to cover most 01 the things and flexible.

Some group+ of the sample who are hav

{ng troubles during the use of

website find out that there }are some difficuities in using t%e service as the épeed on the

page of the website is too|slow and it often happens an% is unable to uselthe website.

Moreover, there is a repe%ting of the commodities whic&‘- some time can find in every

corner of the webpage. The advice to improve the qua

each commodity and the répetition.

ity is the speed, t"ne details of

The results of|this sample between the char acteristic of the people who are

employed and the incomF of the main website components including|the design,

contents and performance, can be concluded that gach employee who is doing

different things are not diirerent by the main attitude of| website compone‘nts and the

different income is also no} different amongst them by the main attitude of‘ the website

components.



