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ABSTRACT

Abstract of special problem submitted to the Graduate School Project of Maejo
University in partial fulfilment of the requirements for the degree of Master of Arts in

Communications

TASK ACHIEVEMENT OF LOCAL PUBLIC RELATIONS VOLUNTEERS:
A CASE STUDY OF CHIANG MAI PARLIAMENT MEMBER
GENERAL ELECTIONS
By
CHANERIN SAMINTARAPUNYA
OCTOBER 2002

Chairman: Associate Professor Dr. Wittaya Damrongkiattisak
Department/Faculty: Department of Agricultural Extension, Faculty of Agricultural

Business

This particular research was conducted in order to study: 1) the socio-
economic characteristics of local public relations volunteers and respondents;
2) factors related to the knowledge and motivation of local public relations volunteers;
and 3) task achievement in public relations during general elections for local parliament
members. Respondents consisted of three sample populations, namely: a group of 47
public relations volunteers from Chiang Mai; a group of 109 heads of households; and
a group of 109 individuals involved in local public relations. Data collection used pre-
testing and interviews at a 0.95 confidence level. Afterwards, the data collected were
interpreted and then analyzed using a statistical software computer package program
designed for social science research (SPSS/PC+). Statistical parameters investigated
included percentages, sequential frequency values, averages and standard deviation,

analysis of variance, F-test, etc. The results of the study were as follows:



Socio-economic characteristics of sample population:

Of the sample population of local public relations volunteers, about 68.1
percent are male with an average age of 46 years; are married, and are graduates of
secondary, higher vocational or technological college. Most of them do not hold official
status and work as casual laborers with average monthly income of 4,722.55 baht.
Around 68.09 percent have current outstanding debts.

Of the sample population consisting of heads of households, about 69.72
percent are male with an average age of 49 years; are married, and have finished
elementary school. Most of them do not hold official status and work as casual laborers,
receiving an average monthly income of 3,177.25 baht.

Of the sample population involved in public relations of volunteers, about
75.23 percent are male with an average age of 47 years, are married and have finished
elementary school. Most of them hold official status and work as farmers with an

average monthly income of 4,618.17 baht.

Level of knowledge and motivation of public relations volunteers

42.55 percent of the sample population of local public relations volunteers
were given a low score (average of 4.85, from 10) for their knowledge of public relations.
About 40.37 percent were given the lowest score (average of 3.79, from 10) for their
knowledge of general elections. For their motivation towards public relations work of
volunteers, the majority had been found to work for their own self-interest (average of

4.60), followed by social needs (average of 4.20).

Task achievement in public relations regarding general elections of
parliament members work based on the rules and regulations of the Department of

Public Relations. The results were as follows:



The four issues which only fulfilled their objectives at a low level are:

A: The application of state policy and activities regarding the
announcement of general elections to inform the public.

B: The promotion of knowledge and understanding of government
programs or results of general elections for knowledge of the public; in order to enable
the people to develop a good attitude towards the government.

C: Provision of support for permanent reading ability of the village or
tambon together with compilation of news briefs and printed articles, and support of
news dissemination, transfer of information from radio station.

D: On being an individual at the tambon level who is responsible for
disseminating policies and information about organizational control of the locality so that

the people will be better informed about general elections.

The two issues on task achievement that have not fulfilled the objectives are:

A: The reflection of the problems and needs of the people about the
general elections in order to enable the involved government agencies to realize their
problems.

B: Dissemination and programming of locally available news, and events
relating to general elections; and the dissemination to the community, by means of

various local media, of information from central government.
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