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ABSTRACT

Abstract of the special problem submitted to the Graduate School Project of Maejo
University in partial fulfilment of the requirements for the degree of Master of Arts in

Communications

USES AND GRATIFICATIONS IN PUBLIC RELATIONS MEDIA OF
RAJABHAT INSTITUTE CHIANGMAI' S STUDENTS
By
NANTANA SRESUK
OCTOBER 2002

Chairman: Associate Professor Dr. Wittaya Damrongkiattisak

Department/Faculty: Agricultural Extension / Agricultural Business

The purposes of this research were: 1) to study the ways in which students
of the Rajabhat Institute Chiang Mai make use of public relations media; 2) to determine
their level of satisfaction with public relations media and how best to apply them. The
sample group of people was 270 first year to fourth year students in the academic year
2001 from Rajabhat Institute. Questionnaires and SPSS/PC program were used. The

results were as follows:

1. 62.6% of the sample group were female and 37.4% were male. Their

average income was 5,970 Baht per month. 77% of the students owned a television.

2. For making use of public relations media, it was found that 34.8% of
the students received the information from the institute 15 times per month. Next, 28.9%
of the students read local newspapers to follow the movements of the institute on
average 5 times a month. 72.3% of these students read the Thai News newspapers.
28.1% of the students read illuminated advertisement 15 times per month; 33.3% of the
students asked for information from the information desk 5 times a month; 34.8%
received information from exhibitions twice a month; 30.4% followed the media from Pink

Rajabhat newsletters, 1 issue a month; 33.3% received the news from public
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newspapers 5 times a month and 63.4% of these gained the information from Thai Rat
newspapers. 32.9% received information from radio broadcast programs 5 times a
month and 47.8% of these gained the news from the Radio Broadcasting of Thailand,
Chiang Mai; 23.3% searched the internet 5 times a month on average. 37.8% of the
students gained information from television broadcast programe once a month and 91%
of these watched Channel 11, Chiang Mai and 32.2% the students listened to Rajabhat

radio programs once a month on average.

3. For the gratification of the students on different factors of public
relations media, at a medium level: namely; the satisfaction on information desk,
exhibitions, Pink Rajabhat newsletters, local and public newspapers, information from
the internet, illuminated advertisement, Rajabhat radio program, radio broadcasts,

general public relations media and televisions, respectively.

4. Application from varieties of public relations media was at a medium
level. The students identified that the media kept them up-to-date as from receiving the

movements in the institute constantly.

For the suggestion of the public relations media, the students’ suggestion
in order of importance were as follows. 1) the institute should have expanded the time of
the television broadcasts of the media of the institute; 2) it should have provided more
locations of bulletins; 3) the institute should have improved the web site by keeping it
up-to-date; 4) the illuminated advertisement should have been located in more
noticeable places; 5) it should have extended the time of radio broadcasting; 6) it
should have mounted more exhibitions, and improved the radio programs to make them
more interesting; 7) the banner headlines of the newsletters should have been more
attractive and the style of writing news or articles, and the photos in local and public
newspapers should have been more interesting; 8) the service from information officers
should have been faster and should have made a better impression on the people who
needed the service; 9) the institute should have installed closed circuit televisions to

report information from every department in the institute.
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