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The objective of this study was to determine
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feasibility of the delivery-to-door retail management project of

Udontanee Agricultural Cooperative Ltd. byMuang analyzing

net present value (NPV), the benefit cost ratio (B/C ratio)

the internal rate of return ( IRR) at a fix price, the operating

period of which was 5 years, the target of member admission

year being 100,150,200,250, and 300 members in the 1st year,

2nd the the and the 5thyear, 3rd year, 4th year

respectively. Estimated sales used in the analysis were obtained

from of consumers' behaviors and t-he cooperativea survey

members' interest in the delivery-to-door project. The population

involved in the study was a number of 343 cooperative members

obtained by stratified random sampling. The data were obtained by

of questionnaire and then subjected to analysismeans a

translation by means of a computer
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