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The objectives of this research w~re : 1~ to investigate market structure of

ceramics industry in thiangmai province, 2) to stPdy its market behavior; and 3) to

deternline ways for making improvements in cerami9s market irl Chiangrnai province,

lbese will be useful to producers, academics an~ inte~ed people (:ontrolling the factors to

.' ..
make them compatible I With the policy.

Quantj~ analysis was used fo~ the niarket structure study and quality

descriptive was used f~r the study of market b~havior ~nd guidelines for improvements.

Ooncentratio ratio and Herfindahl index w9re use1l for quantity analysis with the

calculation of the capital investment in ceramicf ind~try of Cliiangmai during the year

1992-1996.
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The study rerealed that there were ~5 ceramjc~; factories in Chiangmai

The meansurement of marketprovince: 11 mediunt-sized and 14 small f~ctories~

concentration was c~nducted by using conceqtration ratio (CR) of capital value of the

share for the first 4 (~R4)'8 (CR8) and 16 (C~16) fa9tories in the~ years ]992-1996 which

has decreased over time. The market concentrat~on mejasured by HerfrndaW index (HI) of

capital value has also decreased over time. Th~s, it +as concluded that the marketing

stroctrue of ceramics industry in chiangmai pr~vince.lwas differc:ntiated Oligopoly. The

study of the barnes of new entry indicated th~t no prf?lem on invesment value; As their

products were different in design, the problem Jras fou,d to be teclmical skill.

The stu~y of market behavior s~owed ~at the prices were detennined by

tl1e cost of product market place and demand ~ the ~arket. M'anufactoring processes

were found to be traditional with low technical ffficien~y.

For irnptovement in it was fouqd that *lere should be improvement in the

f~llowing: raw materials and technology; stand4rd qual'ty of products and setting prices to

compete with other co~ntries.
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