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ABSTRACT

Abstract of thesis submitted to the Graduéte School of Maejo University in partial
fulfillment of|the requirements for the degreé of Master of Business Administration in

Business Administration

LIFESTYLES OF USED CAR CONSUMERS IN CHIANGMAI PROVINCE
By
SOPON SRIPHANOMWON
DECEMBER 1998

Chairman: Professor Yanyong Qitdhichai
Department/Faculty: Department of Agricujtural Business Administration and

Marketing, Facuity of V\gricultural Business

The objectives of this research jMere 1) to examine purchasing behavior
of used car consumers in Chiangmai provir+ce; 2) to investigate activities, interests
and opinions in their lifestyles; and 3) to grﬁ{)up lifestyles of used car consumers in
Chiangmai province. The research samplés were 323 used car consumers in
Chiangmai province.

The data were collected by méans of close-ended questionnaires and
analyzed by using the SPSS with the applic#tion of the chi-square test, ANOVA and
factor analysis.

The results showed that the r}'\ajority of the respondents were male,

married, worked as private firms' employees,

had income of £,001 to 10,000 Baht per
month and owned a car.

The respondents were classiﬁed into 9 groups according to their
lifestyle : the speed preference group, the hig#h class group, the freedom preference

group, the search for car news group, tlbe search for knowledge group, the
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challenging group, the careful group, the self-reliance group, and the car decoration
for entertainment group.

The respondents within the{ high class group were found to have
different opinions in types of cars, car manufacturers, car prices and time spent on
making purchasing decisions ; the speed preference group, methods of car
purchasing ; the search for car news grodgp. types of car ; the self-reliance group,
methods of car purchasing ; and the challenging group, time spent on making

purchasing -decisions.



