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ABSTRACT

Abstract of thesis submittedj to the Graduate School Project of Maejo University in partial
fulfillment of the requireme*ns for the degree of Master of B+siness Administration in Business

Administration

CONSUMER BEHAVIOR IN USING SERVICES (F KAD SUAN KAEW
SHOPPING CENTER, CHIANGMAL
By
RATTANAKUL SANGRUNGTH}TIRUX

MAY 2001
Chairman: Askistant Professor Choosak Jantanofsiri
Department/Faculty: 7”{;@‘5\%;}*!@@5 Administration and Marketing.

Fa#ulty of Agricultural Business

This research \)vas conducted to find out 1) consiumer behavior in using services of
Kad Suan Kaew Shopping| Center; 2) factors affecting cqnsumer behavior; 3) consumers’
problems in using the servicf:s of Kad Suan Kaew Shopping Cknter; and 4) consumers’ needs for
merchandise at Kad Suan Kfaew Shopping Center. The data v+as randomly collected by means of
questionnaires from people Iusing the services of Kad Suan l{aew and analyzed with the use of
the SPSS/PC

The findings r’evealed that the majority of the 4onsumers were female, single and
12-30 years old. Most of them were university, college and high school students, with an income
under 3.001 baht per month and accommodations in city ar}:as. They spent - 2 hours in the
shoPPing center with fn'ehds. Shogping was the main rea._bo‘ n for going to Kad Suan Kaew
Shopping Center. Most olf them went there more than 4 times a month, on weekends and
holidays, and they liked shbpping during 1.01 - 4.00 pm. Tlhe average spending was less than

001 baht. The majority u#ed personal cars and did their sh(+pping at the stores in the shopping

center arca.



)

The findings ir*dicated that marketing stimulus 4\'as used at a moderate level. The
factors influencing the consx{mers to use the services of Kad ﬂuan Kaew Shopping Center were
varieties of stores, departmebt stores, a large supermarket, mm}ie theaters, a drama theater, etc. In
addition, price tags were p{.lt on the products and prices w*zre quite stable. Kad Suan Kaew
Shopping Center was spacio‘us and had suitable light and tem})eratures. Moreover, it had a sales
promotion plan for Central eranment Store and Top Superm4rket.

The consumersl' major problems were lack of v* rieties of merchandise. expensive
prices of merchandise, inabi’ity to bargain, insufficient public |relations and unsafe, inconvenient
parking space.

The consumers Iwanted Kad Suan Kaew Shoppind Center to have an ice-skating hall
and a bowling court, followe’d by a food center providing wcstl m food and food for health. They
also wanted to have services |of private and government agenci+s as well as water land.

The hypothesi# test on correlation between pelrsonal data and behavior of the
consumers using services ix1 Kad Suan Kaew Shopping Cer+ter indicated that differences in
gender, education, and ac4ommodation area caused diﬁ'crtJ 1ces in time of using services:
differences in occupation, n*vcnue and accommodation area, differences in frequency of using

services: differences in age, |marital status, occupation. revcn4< and education level. differences

in amounts of money spent;| differences in gender, age. maritbl status. occupation. revenue and
education level, differences ih the services used.

The hypolhesi# test on correlation between persk)nal data and marketing stimulus
showed that differences in gender caused differences in the arketing stimulus of distribution:
differences in education, differences in marketing promotion; and differences in accommodation
area, differences in product, ﬂ)rice and promotion.

The hypothesi# test on correlation between cdnsumer behavior and marketing

stimulus revealed that cons¢mcm who used different servicel; were different in the marketing

stimulus of promotion.



