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ABSTRACT

Abstract of thesis submitted to the Graduate School Project of Maejo University in partial
fulfillment of the requirements for the degree of Master of Business Administration in Business

Administration

SATISFACTION OF LOWER VOCATIONAL STUDENTS ON THE MARKETING FACTORS
OF THE PRIVATE COMMERCIAL SCHOOLS IN AMPHOE MUANG, CHIANGMAI
By
USANEE AROONRAT

OCTOBER 2001

Chairman: Narongrit Phudsadee
Department/Faculty: Department of Agricultural Business Administration and Marketing,

Faculty of Agricultural Business

The objectives of the research on satisfaction of the lower vocational students on the
marketing factors of the private commercial school in Amphur muang, Chiang Mai Province
were 1) to study on the expectation on marketing factors in continuing to higher education of the
students 2) to study on satisfaction on the marketing factors of their schools 3) to compare the
expectation and satisfaction level of the students and 4) to compare the satisfaction level on the
marketing factors of the students Questionnaires were passed through validity and confidential
test, quota sampling was given to 327 students, and SPSS/PC” was used in analyzing all
information collected.

The study on the expectation of the students from their continuing education of the
first year of the lower vocational private commercial school in Amphur Muang, Chiang Mai
Province on the importance of the 4 marketing factors which were the program and services, the
price, the delivery system and the communication. It was found that the expectation of the
students on the program and services, the delivery system and the communication were highly

significance, while the price was moderately significance.
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The research on the satisfaction of the 4 marketing factors which were provided by
the school during the first year level of the lower vocational school revealed that the satisfaction
of the students on the program and services, the delivery system and the communication were
highly significance, while the satisfaction on the price was moderately significance.

From the comparison on the expectation and the satisfaction of the 4 marketing
factors, it was found the the program and services was the only one factor that showed
statistically difference.

Comparative research on the satisfaction to the 4 marketing factors of all 5 schools,
Chiang Mai Commercial School, Sri Thana Commercial and Technology School, Chiang Mai
Technology School, Lanna Commercial College, and Chiang Mai International Business
Administration School, found that on the program and services, students of Lanna Commercial
College had different satisfaction from the others, on the delivery system, students of Chiang Mai
Commercial School had different satisfaction from students of Chiang Mai Technology School,
students of Sri Thana Commercial and Technology School had different satisfaction from
students of Chiang Mai International Business Administration School, and students of Lanna
Commercial College had different satisfaction from students of Chiang Mai International

Business Administration School.
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