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ABSTRACT

Abstract of thesis submitted to the Graduate School Project of Maejo University in partial
fulfillment of the requirements for the degree of Master of Science in Cooperative

Economics

PRODUCTION AND MARKETING OF CERAMIC PRODUCTS OF SMALL SCALE
ENTERPRISES IN LAMPANG PROVINCE
By
WASANA CHAKKAEW
OCTOBER 2001

Chairman: Assistant Professor Jongkolnee Kerdpibule
Department / Faculty: Department of Agricultural Economics and Cooperatives, Faculty

of Agricultural Business

This research was conducted to study the socio-economic and business
administrative factors that effect the growth and survival of small-scale ceramic
enterprises in Lampang province under current economic Crisis.

The study of social factors indicated that small-scale ceramic enterprises
in Lampang province have existed as a form of household industry for almost 50 years.
Their capital investment is usually not more than 5 million baht while modern machinery
and man labor are both continually used. There is a transfer of technology from one
generation to another by family ancestors. At present, both government and private
sectors provide support to the ceramic industry in Lampang since it has been able to
generate income for both province and country. The industry is also able to distribute
income-earning capacity and reduce local unemployment. The small-scale ceramic
industry has survived during severe economic crisis due to several social factors, e.g.
love for ceramic art by industry owners and the willingness of the younger generation to
maintain cultural and traditional customs. Furthermore, the industry survives because of
economic and business/administrative factors such as product quality, production

planning and marketing including internal organizational management.



On the other hand, the study of economic and business/administrative
factors showed that in terms of production, most ceramic producers were found to apply
outdated technology. Many products have similar characteristics with basically
important local markets. When factors affecting the commercial value of the product
were considered, 3 popular types of products (vases, coin banks and joss-stick pots)
were studied. Results showed that woman labor was an important factor that affected
the commercial value of vases while middle production stages served as the main factor
affecting the commercial value of both coin banks and joss-stick pots.

In terms of marketing, results of the study showed that marketing structure
of the ceramic industry indicated perfect competition. Further results implied that vases
had the lowest market concentration followed by coin banks and joss-stick pots. The 3
products’ market behavior also showed prices being usually dictated by the
manufacturer depending on product size, design, quality, consumer preferences and
investment. Product competition exists among the various manufacturers. However,
most product assemblers often obtained profit from the production because they have
regular customers, e.g. vendors, department stores, community shops, etc.. Market is
unstable because demand is uncertain and irregular. Greater product demands are
particularly observed during festivals.

Regarding marketing mix, the study found that products were different
from each factory in terms of manufacturer’s dexterity although prices are usually set up
similarly. This is a characteristic of a perfect competition. Distribution channels are
generally widespread while product promotion is often supported by state agencies
which conduct product fairs, e.g. ceramics fair, Red Cross fair, etc.

Based on SWOT analysis, it was found that during current economic crisis,
small-scale ceramics producers have survived mainly because manufacturers provide
assistance to one another. Furthermore, the art of making ceramics is still continually
transferred from one manufacturing generation to another thereby causing products to
have their own particular attributes and have increased their popularity in Lampang
province. However, weaknesses lie on investment conflicts and outdated technology.

As for market opportunities, the study found that ceramic industry is able to generate
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income among the local people. Having been popular for a long time, they can be
increasingly sold to international markets when continually promoted and supported.
Market obstacles faced by the small-scale manufacturers include irregular labor supply
and market instability since these products especially provide limited benefits.

Based on the results of this study, the following points recommended.
1) Manufacturing technology should be improved to obtain higher quality products
leading to their exportation to foreign markets. 2) Involved agencies should provide
higher investment support to small-scale producers to prevent them from incurring more
debts and needing more resources to guarantee for bank loans since their business is
only small-scale. 3) The government should support more product research and

development in order to improve designs to become more modern and diversified.



	¡ÒÃ¼ÅÔµáÅÐ¡ÒÃµÅÒ´¼ÅÔµÀÑ³±ìà«ÃÒ�
	
	
	
	â´Â




	»ÃÐ¸Ò¹¡ÃÃÁ¡ÒÃ·Õè»ÃÖ¡ÉÒ:   ¼ÙéªèÇ�
	By

