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ABSTRACT
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Chairman: Assistant Professor Dr.Sittisin Bovonsombut
Department/Faculty:  Department of Agricultural Business Administration and

Marketing, Faculty of Agricultural Business

This study has two main objectives. Firstly, to study the concentration of the
industrial structure, and secondly, to study marketing competition behaviors of the
industry. The data for this study are obtained by an interview through field survey of 16
food canneries in Chiang Mai province which are divided into three groups namely,
large, medium and small scale.

The research results showed that the calculation of Concentration Ratio
revealed that market structure of food canneries are oligopoly market or a few large
firms are having monopoly power. These markets produce similar products but vary in
types. That means there is an existing of barrier to new entry due to the advantage of

existing firm with higher financial liquidity and economies of scale.



The research results of marketing competition behaviors showed that,

- Product factors, the large firms produced goods with their own brand,
focusing on good quality and standard to meet an international norm for export market
opportunities. Meanwhile, medium and small firms produced the ones that comply the
standard of Thai food and drug administration for domestic market.

- Price factors, the large firms have been non-price competition, while the
medium and small firms get the opposite way in order to share the market.

- Place factors, the large firms distributed their products themselves for
domestic market and with the help of distribution agent for some foreign markets while
medium and small firms mostly used distribution agent and providing order company
for both markets.

- Promotion factors, the large firms approach television advertising more
than other promotion strategies that is opposite to the medium and small firms. In
addition, research and product development was found only in the large and medium
firms exporting the products.

This study suggests that the government policies for food canneries should
be as follow: the government should adjust the market structure into perfect competitive
environment and solve the problems of production and marketing. For the later case,
the government should provide scientific information in order to improve the quality and
quantity of raw material and provide financial resources for medium and small industry

to help producers to perform and expand their business in the future.
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