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ABSTRACT

Abstract of thesis submitted to the Graduate School Project of Maejo University in partial
fulfillment of the requirements for the degree of Master of Business Administration in

Business Administration

THE COMPARATIVE STUDY OF FASTFOOD CONSUMERS' BEHAVIORS OF "GENIE"
AND GENERATION "Y" IN MUANG DISTRICT, CHIANG MAI PROVINCE
BY

PIYAKWAN VANAKUL
JULY 2002

Chairman: Associate Professor Dr.Anurak Panyanuwat
Department/Faculty: Department of Agricultural Business Administration and Marketing,

Faculty of Agricultural Business

The purposes of this research were 1) to study the fastfood consumers’ behavior
of Genie and Generation Y in fastfood restaurants in Muang District, Chiang Mai; 2) to
compare the fastfood consumers’ behavior between the two groups; 3) to study the
factors affecting the consumers’ behavior between them;and 4) to analyse the problems
affecting such behavior. The researcher selected 220 samples, between 10-19 years old
and 180 samples between 20-29 years old living in Muang District, Chiang Mai and
potentially going to the fastfood restaurants. Data were collected by questionnaires, and
then, analysed by applying SPSS program. The results of this study were as follow :

1. The fastfood consumers’ behavior of Genie and Generation Y people were likely
to go to the Central Kadsuankaew. The most favorite food was Pizza. Furthermore, they
prefered to have meals in the restaurants. Most samples spent their time there
appoximately 1-2 hours during the afternoon. Each meal costed them about 51-100 Baht.
Their consuming frequency was 3-4 times a month. Most samples went there with their

friends.



2. According to the comparison of consumers’ behavior, the result showed that
there was no difference in place, time, cost and sample of consumption within the two
groups. However, there were two differences which were the food and the day to go to
the restaurant.

3. Concerning the factors affecting the decisions and consumers’ behavior in
Genie and Generation Y in Muang District, Chiang Mai, the result showed that there were
two factors. The first was the decoration of the restaurant and the second was the
information received from radio, The consumption reason was that they want to be up to
date. The favorite location was being near the house. The characteristic of the restaurant
must be modern. The promotion that looks attractive is to offer a discount and some gifts.
Factors that cause the difference between the two groups were the selection of
consumption, information communication, perception, and promotion method. However,
there were no statistically significant differences between two groups on restaurant
location and the restaurant image.

4. Regarding the problems affecting the consumers’ behavior, there were six
problems which were products, price, distribution channel, promotion, company, and

opening hours. The last one was the least serious problem.
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