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ABSTRACT

Abstract of thesis submitted to the Graduate School Project of Maejo University in partial

fulfillment of the requirements for the degree of Master of Science in Agricultural Economics

COMMERCIAL PRODUCTION AND MARKETING OF ROSES
IN CHIANG MAI PROVINCE
By

CHOMPUNUT MUNGKALA

MAY 2002
Chairman: Assistant Professor Choosak Jantanopsiri
Department/Faculty: Department of Agricultural Economics and Cooperatives,

Faculty of Agricultural Business

The objectives of this research were to examine 1) commercial production and
marketing of roses in Chiang Mai province in the year 2543/44; 2) production cost, marketing
cost, marketing margin and marketing efficiency of roses in such year; and 3) problems and
obstacles concerning commercial production and marketing of roses.

The findings showed that most rose growers were male, 37 years old on average,
had completed a primary level of education, had an average growing area of 4 rai, and were
mainly engaged in rose growing due to high incomes. They learned how to grow roses themselves
and had an average of 1.6 years experience in rose growing. Their average agricultural income
was 287,684.48 baht/year; non-agricultural income, 88,416.67 baht/year; average total family
income, 296,874.14 baht/year; and average household expense, 116,475.00 baht/year. Most of
them used their own capital for rose growing, some borrowed money from the Bank for

Agriculture and Agricultural Cooperatives, and others from relatives.
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In terms of production, their average rose-growing area was 3 rai; income from
growing roses, 89,460.40 baht/rai/year; and total fixed cost, 3,486.27 baht/rai/year consisting of
1,083.21 baht money fixed cost and 2,403.07 baht non-money. The total variable cost was
46,968.39 baht/rai/year consisting of 44,187.96 baht money variable cost and 2,800.43 baht non-
money. The average income earned from growing roses was 39,005.74 baht/rai/year. Red
roses - granggalla in particular - were popularly grown due to their high prices. They were grown
outdoors and seedlings were obtained from private sectors and other growers. The planting space
was 40-50 cm and the roses were watered by means of dripping and irrigation systems. Manure
was generally used and chemicals were used to control pests. Mildew was the most serious
problem, followed by insect damage.

Roses were cut from 6.00 to 7.00 a.m., at an average of 710.41 flowers/day/garden,
graded, wrapped up in newspaper, and sold immediately to wholesalers coming to pick them up at
the garden. The reasons for selling to the wholesalers were their trustworthiness and obtaining
money 10 days later.

The growers’ production problem was pests and diseases and marketing problem,
unstable prices of roses.

The average marketing margin was 34.42% and marketing efficiency, 164.33. The
growers were found to sell their produce to wholesalers in Chiang Mai, followed by retailers,
local traders in other provinces, and florists. Most middlemen in Chiang Mai sold roses directly to

consumers, followed by traders in other provinces and exporters.
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