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A smaller 2012 vintage and tighter marki
conditions provide new opportunities and crea
exciting new possibilities for New Zealand wine
according to the 2012 annual report released &
New Zealand Winegrowers.

The vibrant and distinctive qualities of New Zealar
wines continue to resonate with consumers in our k
markets. In the past year exports grew eight percent
$1.18 billion and international sales volumes have ne
lifted 79 percent since 2008. This strong sales perfort
ance combined with a smaller 2012 vintage means
changed supply/demand dynamic for the sector in t
year ahead,” says Stuart Smith, chair of New Zealas
Winegrowers.

Mr Smith says that total New Zealand wine sales (expt
and domestic) rose 10 percent to a record 242 milli
litres for the June year end 2012, but production from ¢
2012 vintage was less than 200 million litres. But Lk
is not necessarily a negative indicator of the position
New Zealand wine.

“Supply conditions are delinitely tighter than at a
time since 2007, which is a major turnaround for t
sector. This provides the opportunity for the industry
[ocus on higher priced segments in the year ahead.”

Thisis a view reinforced by New Zealand Winegrowi
chiel executive, Philip Gregan. “The challenge now is
manage the shortfall [in wine production|in a controll
manner, while increasing the value of the New Zeala
offering,” Mr Gregan says, “IU’s a signilicant opportun
to get the industry back to value rather than volume.”

Mr Smith also says that there are still significant ch
lenges [or both growers and wineries. “Profitability
a key concern. Lower yields this year have restrict
grower incomes, while for wineries the challenge w
be to maintain shelf space and grow key developm
markets in a time of tight supply. Returns have also be
impacted by the high New Zealand dollar and domes
tax increases.”

Mr Smith says the wine industry has a clear path {
ward [ollowing the Strategic Review of 2011 which isn
being implemented by New Zealand Winegrowers.

“The Strategic Review has provided a clear blue-print
action by the industry and New Zealand Winegrowe
We are now [ully into the implementation phase w

our new plan which includes increased locus on susta

continued on page
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New Zealand's wine industry reaches new heights
amid smaller vintage, higher prices and a growing
reputation for quality.

Commentary: bakers to decide on folic acid
fortification.

China and US markets develop some traction for
New Zealand wine exporters.

Speight’s redevelops its Dunedin brewery.

Plenty of opportunity for Kiwis in the Halal market.

Case study: Cassels & Sons give a new brew to the
garden city.

Case study: Deep South Ice Cream finds its market
niche both here and overseas.

Ingredients: Monk fruit extract wins international
acclaim and warning remains in force for Listeria.

Processing: Whole new meaning for the three
minute egg while Simply Squeezed turns up the
juice,

Scientist mussels in on industry award. Report
says that global fish production reaches record
high while Fonterra invests in its tanker fleet with
upgrade.

Testing: GunnlLab opens new laboratory facilities
in Australia while Cawthron invests in new rapid
reliable Vitamin B analyses.

Packaging: KM Packaging celebrates 15 years since

development of lidding film technology while report
points to significant rise of global aseptic packaging

58 Factory: Bosch releases case packer for glass jar
and Venturi's new loader is designed for conveying
powders in sanitary applications.

60 Logistics: Mettler-Toldeo releases granulate
conveyor for checkweighers. Supply chain solutions
on show at MHL 2013.

6-] Export: John Walley from the NZ Manufacturers

and Exporters Association says that value added
products need to increase to bolster export
expectations.

62 Gary Hartley from GS1 New Zealand outlines the
value to food and beverage businesses from radio
spectrum.
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17-48

Foodtech Packtech special preview — contents p18
— exhibitor list pp19-20 — advertisers index p22.

63 Small bites: The month that was.

in the next five years.
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