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FACTORS AFFECTING THE DECISION MAKING OF OUTER REGION

RESIDENT CONSUMER IN nANGKOK METROPOLIS
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This research tries to study the decision making behavior of consumers to purchase

t1leir residences in Bangkok by using 113 samples covering t1le outer region of Bangkok. The

aim of t1lis research is to investigate factors influential on t1le decision making for purchasing

t1leir residences on their difference and similarity .The research also investigates t1le process of

~ecision making behavior of conswners in purchasing residence in Bangkok.

The results ~f t1lis study reveal tl1at conswner's demand has discrepancies as

follows: I) persuasive causes to make t11e decision, 2) factors which effect on t11e del-ision,

and 3) decision making processes. In addition, locations, terms of payment, and details of

building of t11e residences are major contributes to the discrepancy as well.

From the study on the behavior of consumer to purchase their resid~nces, it is found

that the most important factor affecting the decision making is the need to have t11eir own

belongings. The significant factor of purchasing decision making is depending on their

affordability. The procedures comprising purchasing decision making process are to comp,u.e

the infoll1lation of merchandise from four producers, and are to survey the prototype of

merchandise three times before the fInal decision is made. For duration of t1le purchasing

decision, conswners will spend at least three months to make the purchasing decision, and get

infoffi1ation from billboards.
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