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ABSTRACT
Title : Factors Influencing Membership of Kwan Nakhorn
Credit Card of The Union Bank of Bangkok Public
Company, Limited in Chiang Mai Province
By : Wiwat Rukdee
Desree : Master of Business Administration
Major Field : Business Administration N
Chairman, Special Problea Advisory Board : ..-;{??..jj?jijtjjfti

(Assistant Professor Bancha Traiwittayakhun)
T2 0997
The objectives of this study were:
1. to study the factors that influence "Kwan Nakhorn" Credit Card
membership;
2. to determine the economic and social status of "Kwan Nakhorn" Credit
Card holders; and,.
3. to consider the privileges of the "Kwan Nakhorn" Credit Card and
“Kwan Nakhorn" Credit Card membership.
All "Kwan Nakhorn" Credit Card holders of the Union Bank of
Bangkok Public Company, Limited in Chiang Mai Province were sent a
questionnaire. The two hundred and sixty people who compose the sample
were the card holders who returned the questionnaire. Data was collected
using a questionnaire and by personal interview performed by the
researcher.

The results of this research indicated that the average
card holder of the Union Bank of Bangkok Public Company, Limited’s
"Kwan Nakhon" Credit card in Chiang Mai Province was male, between
the ages of 31 - 50, had a bachelor degree, worked for a private

corporation or had their own business, waéfmarried, and had a regular
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monthly income of 10,000-30,000 baht. The average card holder received
his primary information about the "Kwan Nakhorn" credit Card from
bank officers, and the factor that most influenced him in making a
decision to hold the credit card was also that of bank officers. It
took a card holder approximately 1-4 weeks to make a decision as to
whether to hold the credit card.

The "Kwan Nakhorn" Credit Card holders definitely agreed

disadvantage to credit card to get a
capital loan or a loan for development. They also agreed that the
"Kwan Nakhorn" Credit Card provided many privileges : when purchasing
merchandise or services a card holder had greater liquidity with a
grace period and could pay back the wmoney by installment. Also,
carrying the credit card reduced the risk of loss from a robbery,
allowed a cash advance at an ATM, helped the card holder get
accident insurance, allowed mail purchasing, was guaranteed in the
case of card loss, and made the card holder more accepted and praised
by society.

Most. credit card holders agreed that holding credit cards
will become more popular since credit cards are becoming of greater
importance to Thai people. Also credit cards are a suitable medium
of exchange in Thai society at the present time.

Some card holders have had problems with the "Kwan Nakhorn
Credit Card. They think the greatest problem is that the fee for a
cash advance is too expensive. The next problem is that when paying
with the credit card, they receive no discount. Another problem 1is
that shops that accept payment by credit card take a lot of time to
check the cards. The last problem is that it takes a while to get the
statement from the bank.

At the present time, there is greater competition in the credit
card market, the findings presented in this research can be successfully

used in the development plan for the "Kwan Nakhorn" Credit Card market.
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In order to expand the "Kwan Nakhorn" Credit Card market, media should
be selected by bank officers that can accurately provide information
concerning credit cards and can also answer potential quéstions relative
to card holder privileges and membership application. In addition, in
order to maintain the number of members presently using the "Kwan
Nakhorn" Credit Card, the Union Bank of Bangkok Public Company,
Limited should improve its services and try to solve problems
revéaled‘by is research. The Union Bank of Bangkok Public Company,
Limited should promote credit card membership by encouraging more
shops to accept payment by credit card, especially in the areas where
there are many purchases, such as at malls or gas stations. The Union
Bank of Bangkok Public Company, Limited should also provide assistance
to shops accepting credit cards such as modern card processors in

order to accelerate the speed of transaction and increase customer

purchase convenience.



