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Administr.\tion Program in Business Administration

ENTREPRENEURS' DECISION FACTORS IN USING DEPOSIT SERVICES

OF COMMERCIAL BANKS IN MAESARIANG DISTI~ICT ,

M~\EHONGSON PROVINCE
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Ch..lim1(U1

Dep..u1ment/Faculty

: Assist.mt Professor Dr. Patt(llna Sitdhich.li

: DepartInent of Agricultural Business Administration tmd

Marketing, Faculty of Agricultural Busincss

The objectives of this special problem were to find out decision-m,\king factors in

USil1g deposil service of .conm1erciaI bru1ks as well as problems in llsing ll1e dcposil

services of the entrepreneurs in tl1e sanit,uy area of Maesariru1g district, MaeHongson

Province.

The S,U11plcs were 152 entrcpl-eneUI"S both juristic ,uld gener,l!, in the s,ulit,lry ,Irc,l of

Maesari.mg district, MaeHongson Province consisting of comp,uly, 6 partnerships

lUld 145 general entreprenellfs, The d,\ta were g,\thered by meruls of questiol1l1,\ires

,l!ld ,l!lalyzed through t11e Statistical Package for t11e Social Sciences Progr,l!n.
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The researc1l re~ults showed that the entrepl-eneurs used tJle deposit services of

KILmgthai B;lnk, Thai Fanner B~k. Tllai Milital)' Bank ;lJld Saving B~k. TI,e most

frequently used bank was the Saving Bank. followed by Thai Fanner Bank. Thai

Military B.U1k ,U1d Krungthai Bank. The factor mostly affecting the entrepreneurs

,
decision-m.lking to choosing the commercial b;mks W,l-; the b.U1ks personnel.

Banks with problems included Krungth..u Bank, Tllai FaJmer Bank, Saving Bank and

Thai Military B,mk. The problems in using deposit services were personnel and
I~ 'T"

marketing pr{)blems rcl>ectively.

The hypotllcsis tcst revealed I) that the ~rsonnel factor affected the entlepreneurs

decisiol1-m.lki\lg 011 using the dcposit services of tllC commercial b."lks; ;.md 2) tllat the

,
clltrl:prcl1curs probl~ms were c.\used by l>e\'S011l1eI .uld marketil1g. Thus. the two

proposed l1ypoll1eses were rejecled.

It is recommended, by tl1e reSearcl1er, that tl1e entl-epreneurs should arrange other

services such .lS ex~nse debit through the bank, A TM card service, provision of better

services to the entrepreneurs by the pel"Sonn~l; gl-eater focus on marketing,

..ldvt:rlisl;ln~l1l ..uld bllilding$~ ..U1d follow Lip of the imem..11 finaJlcial sy$lem.

From the research results. it is recommended that the banks should provide a wider

r;.ulge of services ;.Uld ShoUld give more impon;mce 10 tIle personnels services,

marketill~ ;mu the b,mk$ images.


