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ABSTRACT

Abstract of speciall problem submitted to the 1raduate School Project of Maejo

University in partial ~Ifillment of the requirements f~r the degree of Master of Business

Administration in Business Administration

THE PERSONAy FACTORS AND THE MARK~ING MIX INFLUENCING THE

DECISION FO~ PURCHASING HEAL THY FobD OF THE CONSUMERS IN

MUANG DISTRICT, CHIANGMAI

By I

PA TCHARA WANITPI$IDPUN

OCTOBER 2001

Chairman Mr.Narongritti Phudsadee

DepartmenUFaculty: Oepartment of Business Admin~stration and Agricultural Marketing

~aculty of Agricultural Businessl

The pu~ses of this study were to s~udy the personal factors and the

marketing mix influen~ing the decision for purchasin~ healthy food of the consumers.

There were 350This rese~rch used questionnaires for I collecting data

samples that were selected by non-probability samprng and quota sampling using sex

to divide, Then thel175 male and 175 female w~re choserl by accidental sampling.

The data from the queftionnaires were analyzed and I processed by SPSS/PC' computer

program. Statistical ~ethod employed were frequ~ncy, percentage, mean, standard

deviation, chi-square t$sting and one-way analysis oflvariance

The results were as follow

For the personal factors, it was found th~t male equaled to female. Most of

the consumers were ~1-30 years old, single, gradua ed in Bachelor Degree, company

employee with salary i+come of 5,001 -10,000 baht.

'-he mark~ting mix (4P's) influencing th decision for purchasing healthy

food could be arrang~ due to the importance of r ting thus: "Product" was the first

priority with high level rating. The consumers wa t to bu~' good quality products
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specifying an expire4 date, be in good quality pack~!

have a label with df!tails on. The second was ..~

~e, have government guarantee and

lace", high level rating, convenient

ligh level rating, the consumers like

price label. And the last important

consumers want to have the advice

parking is highly pre~rred. The third was "Price",

to buy goods which I re reasonable price and hav

rating was "Promotio ", moderate level rating, most

from the sales assist nts.

For hea,f Y food purchasing decision, I

types. They were b verage, food and fruit-veget t

healthy food purchasi, 9 group and the non-healthy I

indicated that the 00
1' umers preferred to buy beve ~

food type. The kind of healthy food were milk,

modified soybean pro ucts and brown rice. For th

the decision ShOWed; at most consumers remain

appropriate buying ti e was 6.01-10.00 p.m. and bu

The resul s of the personal factors infl (

healthy food indicate~ that sex is the factor rei t

purchasing decision i beverage food and fruit-vege i

marital status and occ pation related to the decision

For the m rketing mix influencing the d I

it was found that prod ct, price, place and promotion 1

9 study divided healthy foods into 3

>le. Each type had 2 groups, the

ood purchasing group. The results

Ige type and fruit-vegetable type to

vater, seasonal fruits, fresh fruits,

consumer's response after making

I to brand name and location, the

ing 2-3 times a week.

~ncing the decision for purchasing

ed to the rating of healthy food

able types. And the factors of age,

>nly in the type of food.

cision for purchasing healthy food,

factors were significantly different.


