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ABSTRACT

Abstract of special problem submitted to the Graduate School Project of Maejo
University in partial fulfillment of the requirements for the degree of Master of Arts in

Communications

SATISFACTION WITH AND DESIRES FOR RADIO PROGRAMS
OF PEOPLE IN CHIANGMAI MUNICIPALITY
By
RATTANAPORN SUVAGONDHA
NOVEMBER 2001

Chairman: Assistant Professor Chongchit Sripun Robert
Department/Faculty:  Department of Agricultural Extension, Faculty of Agricultural

Business

This study aims to investigate audiences between 30 to 60 years old in
Chiangmai municipality: 1) population characteristics of this group, 2) their radio
listening behavior, 3) their uses of and satisfaction with radio programs, 4) the radio
programs they desire, 5) correlation between population characteristics and uses/
desires plus types of radio programs broadcast and target groups of eight radio
stations in Chiangmai.

The survey data were collected using simple random sampling methods.
Two hundred seventy—one people in Chiangmai municipality between 30 to 60 years old
completed questionnaires. The data were analyzed using standard statistical

techniques including percent and Chi-square test. In addition, data on program plans
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of eight broadcasting stations in Chiangmai were analyzed and two focus group
sessions, one with radio listeners, one with boradcasters, were conducted.

This study provided the following results.

More males than females responded to the survey. Most were between 30-
40 years old. The largest segments had a bachelor degree and were either government
officials or state enterprise employees. The income ranged between 1,000-10,800 baht
per month.

All respondents had at least one radio set and most keep it turned on for
1-2 hours every day. The prime listening time was between 8.00-11.00 A.M. Most
listened to radio while in vehicles. The main reason for listening was for entertainment or
relaxation. The most popular station was the Voice of Mass Communication (FM 100)
because the programs are diversified and provide both knowledge and entertainment at
the same time. The most popular program was “Malai Lukthung” of the Voice of Mass
Communication. The most popular program presenter was Mr. Nipon Suwanrangsri.
Respondents showed moderate satisfaction with regular programs of all eight radio
stations in Chiangmai.

Respondents desired radio programs aimed at the 30-60 age group.
The types of radio programs desired include Thai country music programs, interactive
and phone-in programs, and integrated news. Specific content desired includes health
and sports. The type of radio program that most respondents wanted more of was news.

Population characteristics, including gender, age and education, were
found to be correlated with desire for different types of music programs. Gender was
correlated with desire for radio programs specifically for listeners aged 30 to 60.
Education was correlated with desire for an increased variety of programs.

Analysis of September 2000 program plans of eight stations in Chiangmai
shows that most stations broadcast music programs targeted at the general public. The

Voice of Mass Communication specifically directs many programs to adults.
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