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ABSTRACT

Abstract of special problem submitted to the Graduate School Project of
Maejo University in partial fulfillment of the requirements for the degree of Master of

Business Administration in Business Administration

CONSUMER BEHAVIOR IN MAKING DECISION TO PURCHASE GOODS AND
SERVICE AT BIG-C SUPERCENTER, CHIANGRAI BRANCH
By
PORAMIN NIMANONT
May 2002

Chair man: Assistant Professor Suporn Ketwaraporn
Department / Faculty: Department of Agricultural Business Administration and

Marketing, Faculty of Agricultural Business

The purposes of this research were 1) to find out consumer behavior in
purchasing goods and services at Big C Supercenter in Chiangrai Branch ; 2) to find out
the consumer’s satisfaction in purchasing goods and services at Big C Supercenter in
Chiangrai Branch . The research hypotheses were ;differences in personal factors i.e.
gender, age, occupation, income and education cause differrences in consumer
behavior in purchasing goods and services at Big C Supercenter in Chiangrai Branch.

The data were collected by means of questionnaires from 400
consumers purchasing goods and services at Big C Supercenter in Chiangrai Branch
and analysed with the micro computer by using the SPSS/PC”". The research findings
were as follow:

Most of the consumers were single, female, aged 21 — 30 years, being
students, held a bachelor degree, had an income less than 5,000 baht per month and

3 — 4 family members ,and went to the stores by car.



Most of the consumers purchased goods and services at Big C
Supercenter as it had varieties of products. Purchasing frequency was twice a week,
at working day time: 18.01-24.00 p.m. An average of each purchasing was 501 — 1,000
baht. The goods usually purchased were dried foods, seasoning and sauce; the
promotions most wanted was the reduction of the price.

The factors affecting the consumers’ decision on buying goods and
services at a high level were product, price and place while promotion affected their
decision at a moderate level. Overall influences of other factors were high; economy and
culture affected the consumers’ decision at a high level but social factors had a
moderate level of influence. The consumers’ most frequent problems were some goods
have higher price than those in another market. They recommended to group the
products for easy finding and interesting.

The cases were found to be correlated between personal factors and
purchasing behavior, there are:

Personal factors, except gender with the frequency of purchasing.

Gender, age, occupation, income and education with time of purchasing.

Age, occupation, income and education with amount of money spent at
each purchasing.

Age, occupation and income with promotion of purchasing.



