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i.c. famous brand n;}mes, (;em+nt quality. size, acceptance of returned

fount, amount of credit, credit

r~riod. buyil1~ (;onditiollS, ,r;lllsporting rate; distributionrate and storage ,factors i.e

convenience of ordl~ring. co1tact with the company. deliver~ appropriate loading, the small

number of stores selling pr~ducts of the same brands, the large number of stores selling

products of the same brands a~ storage services; and promoti~ n factors i.e. advertising, sale

promotion, and sale~;man serviFes.

The findings lindicated that t11e product fa~ ors i.e. famous brand names,

cement quality, returning and cpmpensation of goods, and b~f.ore and after sale services

moti\'ated the selling of mixed ~ement but packaging and pack~ Price factorsge size did not.

.e. unit price, amount of cfedit, credit period, transportin~ rate and storage rate vlere

motivations but disclJunt and ~uying conditions were not. Distr~j Jution factors i.e. contac1 with

tIle company, delivery, appropriate loading, the large number o~ stores selling products of the

~ence of ordering, the smmlsame brands and storage servites were motivations but conve,[

number of stores selling produ~ts of the same b~ands and storaJ
factor~were not. Promotion

i.e. advertising, sale promotio~, infonnatiqn and public relatio~ and salesman services were

motivations.

The tindings also revealed that the product fac~ ors i.e. famous brand name'

<.:ement quality. p;ll.kaging, retul-ning and compensation of go~ ds, and before an~ after sale

servil'es motivated the selling 1f Portland cement but package s~~e did not. Price factors i.e

unit priL'c, amount of l'redit, l'lledit period, transporting and #torage rates were motivations

wllile dist:ount and buying ~nditions were not. Distributio~ factors i.e. contact with the

I:Ompan)', deliver:', loading, andappropri.,te storage motivation~ butseltYices were
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conveniencc of ordering an1 the number of stores selling prql jucts of the same prands were

not Promotion factors i.e. tdvel1ising, sale promotion, into~ rtation and public *elations and

salesman services \!/ere motiv~tions.

Ditferent proplems were ~~Jnd to exist in sellll rtg each brand of mixed Cemient

and Portland cement.

~


