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ABSTRACT

Abstract of thesis submitted to the Graduate School Project of Maejo University in partial fulfillment

of the requirements for the degree of Master of Business Administration in Business Administration

CONSUMER BEHAVIOR IN PURCHASING GOODS AND SERVICES AT
DISCOUNT STORES IN AMPHUR MUANG, CHIANG MAI PROVINCE

By
KETKANOK BHUKAEW
MARCH 2001
Chairman: Assfstant Professor Dr.Pattama Sitdhicbai
Department/Faculty: ent of Agricultural Business A{dministration and Maerting,
i

Facjilty of Agricultural Business

The purposes of this research were 1) to find out consumer behaviour and factors affecting the
consumers' dzcision on purchasing goods and services at the discount stores in Amphur Muang,
Chiang Mai p-ovince; 2) to find out the consumers’ satisfaction after purchasing goods and services at
such stores: and 3) to compare their behavior in purchasing goods and services at Lotus Supercenter,
Carrefour Hypermart and Auchan Hypermart. The research hypotheses were 1) differences in
personal factors i.e. gender, age, occupation, income, education, family conditions, number of family
members, and means of transpon to stores cause differences in consumer behavior and the consumers’
satisfaction after purchasing; and 2) behavioral differences exist among consumers purchasing goods and
services at Lotus Supercenter, Carmefour Hyperman and Auchan Hypermart.

The dats were collected by means of questionnaires from 450 consumers purchasing goods
and services at the discount stores in Amphur Muang, Chiang Mai province and analysed by using

the SPSS/PC"| The resean*h findings were as follows:



.

4]

Most of the consumers were single, female, aged 18 — 27 years, worked as government servants,
held a bachelor degree, had an income of 5,001 — 10,000 Baht per month and 3 — 4 family members,
and went to tlﬁ«: stores by {:ar.

Most of the consurers purchased goods and services at Carrefour Hypermart as it is near their

homes or offices. Purchasing frequency was less than 2 times a week, at uncertain| time. An average

of each purchase was lesg than 1,000 Baht. The goods usually purchased were washing and cleaning
products; the |services usx*ally used was packing.

Most of the consumers purchased goods and services with family and made their own decision.
They received information from brochures or leaflets. The factors affecting the consumers’ decision
on buying goods and services at a high level were product, price and place while promotion affected
their decision at a moderate level. Overall influences of other factors were high; economy and
competition affected the consumers’ decision at a high level but culture had a moderate level of
influence.

The cox}s;umers' le+e] of postpurchase satisfaction w‘ith product, price aﬂb place was high
while that wi1Lh promotio+ was moderate.

The corFumers’ mqst frequent problems were insufﬁc*ient and inefficient é%shiers as well as
inconvenience). They recoknmended provision of advice by pe*sonnel.

Persona’ factors, e)4cept gender, were found to be cohelated with the coxﬂiumers’ behavior
in purchasing goods and services. Income was correlated with frequency of purchasing; age,
occupation, income and education, with time of purchasing; age, occupation, education and

family conditFons, with #mount of money spent at each #urchase; education, |with satisfaction

with price; anfl number of family members, with product.

\
Signiﬁcabt behavior+ differences were found among copsumers purchasing goods and services
at Lotus Supcrk:enter, Carr+four Hypermart and Auchan HMM.



