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Chairman A~sistant Professor Donlagone K~uncome

Department/faculty: °,partmet of Agric~J!ural Busine~s Administration and

M~rketing, Faculty of Agricultura~ Business

The Objectites of this resear~h were to fin~ out 1) the pattern and method

of marketing manageme~t of wholesalers in Amphur Mu~ng. Changwat Chiangmai. and

2) their problerns and o~stacles concerning marketin~ management. The data were

collected by means of qpestionnaire from 117 wholesa~ers and analyzed. with the use

of the SPSS, in form of p~rcentage, frequency and mea~ value

The resear~h results showed that most qf the wholesalers were female,

35-44 years old, had a1 average income (before ex~enses deducted} of 47,598.29

baht per month, did not ~ave their own shops and mostl~ sold their products from 03.00

to 09.00 a.m

The agriC~ltural product wholesalers iry Chiangmai city focused on

consumers and local cuftomers more than any other ~rouP. They also predicted the

customers' needs. They tpcused on categorizing produ~ts and their quality and divided

their products into smal~ quantities. Product prices ~ere set mainly by considering
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costs and payment was\ made in cash. ~owever, thet didn't focus on any promotion

campaign.

The whole$alers in Chiangmai city like~ to buy products directly from

local wholesalers and tr~ders. They usually stored pro~ucts in the household area and

had local wholesalers or~raders be responsible for pro~uct delivery.

The probletns and obstacles of the whol~salers in Chiangmai city were a

lot of rivals in the same ~pe of products. high costs of ~roduct distribution and delivery.


