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ABSTRACT

Abstract of thesis submitted to the Graduate School Project of Maejo University in partial fulfillment

of the requirements for the degree of Master of Business Administration in Business Administration

A STUDY ON FACTORS AFFECTING CONSUMERS’ DECISION MAKING IN BROWN RICE
CONSUMPTION, IN MUANG DISTRICT, CHIANGMAI
By

PEERAWAT VICHITPHAT

OCTOBER 2001
Chairman: Associate Professor Prayong Saiprasert
Department/Faculty: Department of Agricultural Business Administration and Marketing

Faculty of Agricultural Business

The objectives of this research were to study 1) the needs and knowledge of
consumers in brown rice consumption 2) factors affecting brown rice consumption of consumers 3)
problems in brown rice consumption of consumers and 4) consumers’ recommendation in brown
rice consumption. The data were collected by means of questionnaires from 400 consumers, and
analyzed by using the SPSS program for windows.

The research was divided into six parts; 1) personality of consumer records 2)
consumers’ needs in brown rice consumption 3) the knowledge of consumers about brown rice 4)
factors affecting brown rice consumption of consumers 5) problems in brown rice consumption of
consumers and 6) hypothesis test.

The research revealed that the consumers need to eat brown rice for dinner and want
jasmine brown rice; the packaging were plastic bag; the quantities were between 5-10 Kilogram per
each; the location was in a supermarket; the consumers want to taste the rice before making a
decision and they want to receive the information about the rice.

The consumers know about brown rice well and that the mean score is 9.27 out of

15.
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Product, price and place were rated as the high level for the factors affecting brown
rice consumption of the consumers. Promotion was in the medium level.

The problems of consumers in brown rice consumption can be grouped as not
delicious; low quality the packaging is not standard; high price; in difference of price; limited
distribution, promotion and information about brown rice to the consumers.

The recommendations of the consumers were as follow; the pack of rice should be 1
Kilogram per pack; the product should be inspected, the price should be reduced and in different
prices; distribution and promotion of the product should be set up for the consumers.

The hypothesis test revealed that 1) education and income level are the factors
affected on knowledge of consumers at a significance level of 0.05 2) There is no difference on
personal factor in the decision making level at a significance level of 0.05 3) There is no difference

in decision making level of personal factors at a significance level of 0.05
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