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ABSTRACT

Abstract of thesis submitted to the Graduate School of Maejo University in partial
fulfillment of the requirements for the degree of Master of Business Administration in

Business Administration

MARKETING MECHANISM OF JASMINE RICE IN CHIANG MAI PROVINCE
BY
KANOUNGNOOCH SUGANSIL
JANUARY 2002

Chairman: Associate Professor Dr. Anurak Panyanuwat
Department / Faculty: Department of Agricultural Business Administration and Marketing,

Faculty of Agricultural Business

The purposes of this research were to study 1) marketing mechanism and
circumstances of jasmine rice in the past and present in Chiang Mai province; 2) factors
relating marketing mechanism and circumstances of jasmine rice in Chiang Mai province;
and 3) price-trend analysis of jasmine rice and alternatives in production and sale of
growers in Chiang Mai province. The data were collected by the use of questionnaires
with 420 samples that inculded 380 jasmine rice growers in Doi Saket and Sankumpang
districts, and 40 rice-mill and wholesaler enterprises in Chiang Mai. The data were
analyzed through the application of SPSS programme by frequency, percentage,
standard deviation and mean. Price-trend analysis was analyzed by the use of time series
data method.

The findings revealed that marketing mechanism and circumstances of
jasmine rice in the present did not differ from that of the past. Most growers received the
yields of jasmine rice in crop year 1999/00 ranging 600-649 kilograms per rai, which was
similar to those in 2000/01. The growers separated their plant action areas by growing

jasmine rice for the market, and RD.6 for home consumption. In crop year 1999/00 most



growers sold their yield at 7.05-7.50 baht per kilogram and 6.50 baht per kilogram in
2000/01. Most of them were informed about the rice price from paddy dealers in their
village and sold it at the price they knew. They did not form a group for processed paddy
rice and milled rice. They sold it to paddy dealers and a few of them changed their
dealers in year 2000/01 because the price offered was low and the number of paddy
dealers in some villages was reduced.

Market support from the government officers revealed that most samples did
not receive appropriate support. A few of them received it through some training courses
in marketing and grouping for processing agricultural products. The information about
production and marketing policy was received through radio and television. The growers’
problems included high price of chemical fertilizer and low price of the product.

With regard to the internal factors, it was found that the price did not affect the
production. The change of market price was caused by quantity of rice in the market.
Most growers produced 4,500-6,000 kilograms of jasmine rice in 2000/01. They grew
single-crop and in some areas they grew double-crop rice. Most growers watered their
crop by using water conservancy system. For rice-mills and wholesalers’s buying
behavior, it was found that all of rice-mills owners bought paddy rice from the growers and
most wholesalers bought it from rice-mills. The main decision to buy rice from those
dealers was a long relationship trading. The quantity of rice in each year depended on
their capital. Price quotation depended on rice-mills within the area, and was related to the
market price which was opposite to its quantity. All of rice-mills sold their rice to
wholesalers and consumers, and all of the wholesalers sold it to the customers. The
knowledge of production and marketing, it was found that most growers knew about
production very well, but they used a lot of chemical fertilizer on their farms. Most of them
decided to sell the produce at offered price.

External factors, it was found that a few of growers received support in
production technology that was part of the paddy seed centre for community project.
Additionally, the demand of milled rice from the world market was increased.

The alternatives of production and selling of the growers revealed that the

price did not affect the change derived from their production and most of them preferred



to sell it to paddy dealers than to sell generally by themselves. The growers distributed
their yield after harvesting because they have small-size barn. In the analysis of price-
trend, it was found that a period of the past 15 years trend of the price had increased,
caused by the market’'s demand, and there was likely to increase in narrow price-level in
the next 5 years. The moving of the price depends on influential seasons and changing of

rice demand of the domestic market and the world market.
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