Y1504 ASHAILINITVDUNYNTITAUSISUBUUAS1NETIA  LLUMLEIagLnn
WJealvial

A v a ¢

VoY Y9AINTAUN WA

ql 1 U a v a a - 1 dl

YauTeyayn Uy e dnudin a1vivimuinisvisaiied

9191599USnwman 919158 AS.AURY AasWalun
UNANED

[y

A15I98U

a o

MOUITTAIRANOUTHIUAN N IMUB A VDN T TAUTTINIATIEN
noAnTIUkazsedlavesinvieniey arimuIUiuUNISIANTSYB U e TLIMUTITURUY
% s = A 1 A A a v @ | [ o ¢ a
a¥19as3d luwadloanudesini nsesilolun1sidouaznausiege laun wuuduniualid
anusIuTIndeyaiuniienuniasy naenyu 1313 JUIgNILLazedAnIATetY
A1AYTEYITU TIUIUTIEY 16 AU LAZRUVABUAINLAUTIUTINTaYaduNgudI0E1
tnvieaiien Iin1sdudegnauwuududyiuinvesiiemwninewasyineuseme Mauns

£ ! a IS 1 IS 1 & Ao S a o a ¢ o
Whunviesigdluuaidlounideddui aseunguituiiduadsgl duansedst driuangen

ANUATINUDE WALAIUATINAAIUL ITUIUNIEY 400 AU

HAN1SANBIANENINTBIL A VBB ITTIaUsTsuTualownwTedlund wuin
wsaviouenTTausssulunlonnndeduidinuainisUseifiaans Aanssunis
VioagIiviaInuaty Mein lUsIUanIu 61Unann YuBuLaIei U IRusITHLar UGN
o | & | 1o =) o [ a | PN o [y 4
dfgy 1w 810 Tlmlidles dnmsdruneanuvasnnslunisiiunisisuiien Unedyanuel/
Uhevennisludiunasioniiensgianunzay wavuziheifudsasiitymludesauun sl

Thefudnfisndmadiudi ssurudeing  ldsnsaruaganunngugiinisuassgeny
Judu dmdunanisuszifiuainngudiedisinrioaiion Tunmsuundsviosiends
faussnlwandondndedmifidnenmeglussduinn Heludunmuavesundaioniien
mMsfidusmvosury Msdaiansmnaglszaunisainsvieadion wazlinnsuimsdanis
fufilonssesiunisviondien lnslamizarudaondslunisvieadisy wivasferiungu
fegetnvioniisrsaifiuin ouu dunisauuiay @umadugi aanuazeiaveaituia

957193 MU bugusuddimsdanisilimangay



woAnssunazussgslavestinvieaiisaronsvisafisndsiamsssy luwaloud
Foslval wudn ngufednsiinvienioafiiumaduvieniluadiondndeddni di
T duinvienisrynlvg wemds fenglhiifu 30 ¥ dns@nuluseiuunend Uszney
o1 Pwmiinauenyu/mienuenvy f5eldsening 15,001 - 30,000 U Wanviesienly

waeunasusniieiniouLazvioniien Wussesiian 4 - 6 Ju Wnlswusy unasdoyai

Ao w A

ddgldlunisnununisvieaiienfe eunseauiin usepalalunisvieuiedidrdgae
ADUNINVIDTDLAYIVDILNAINDINYATITAUTTTU NINTTUNMIIIAUSTTUUTLNAINEI8913

g1 svissduiisanAngnlanazrainvany uwiasies N uTeinusssueeniie 3 S1euwsnd

a L4

Unvieigifeansvieuieanngafe auuALALIUeing TANTeaninTunIvng uazeu
nainUsealdeslval uanainiinudn Angainvednisviewie g Tausssulun o
Weslnddanuduiusdenisuenseuazuuiiuvdsioniendsinusssululaiiionni

a o v A v v v | a
Fedlniliyaaadusuiiazidnnvisane,

oA

sURUUNTTAN1 VB R g inusssukuvaisassaluailesndgslny 7
v A = A I = A oA |y cy A v g & A
wingauiuusunveuiieandedvife “wunilleunBeddniasnassd” Weswgiluiug

Weam smudsznAwaiuiidesndedl waziluiuiaumadugd wauiaunsidosdul

'
P

Tuialiann w.e. 2557 190U Inama i oI008 Iuna19158595) karaIRUsENay
ddreaaiies laud Aunadiestuly dfunalsstuusn guiles witdsssiuns In

lusrauanuag q Anssanesegninislunaznisusniuniiuiilonni Jeazneuliiiuls

U

= v

Aavs Tuusssy Usendl 30TInveaguvy waginiuIn1svaInsiuasunlanie wieslu

Tugasadesing q Ndudownautatagiu Wununfidyusurionu Hauisaduaugidyay,

v il
A I o

] ¢ o Y] v & A aa A
@'WEWIEJ@ENQﬂ'ﬂqﬂJEVl'N'JWUﬁiﬁlllmL‘LJUEJEJ’N@ LWUNUNNUNITNIUVDUATDVIEAIAUTEV1UU

Y |
Y [d =] = 1 [

MAuLde 19U Le3evreyuruilessndideddul dnnuduiuiegendevssyuyu danu

Y 9

[

Usgnaunis an1ufne) Miig91us19n1s Sadidnanindeny 1Asugna aznisiiles

=).

N v 1 1 1 ~ = 1 a [ [ X dadaaa
vasuuuag LaSWAIUTBYBYINABIUDY WwallaanudeslndAdiaadununniginug

ee

Y ] [y

Unvieaendimsdudalanemnuduiioanitun1seueIsuLiind N1ININTIU NS

ee

T Tusaaany waznsiiiinvesyuyuluendonnndedml 1Wudu

AENATY : NMTNDANYATITAIUGTIN, NTVBUNYATIFTETIA, WwentloannTeslul



Title THE DEVELOPMENT OF CREATIVE
CULTURAL TOURISM IN THE OLD CITY OF

CHIANGMAI
Author Miss Kornkanok Hongnual
Degree Doctor of Philosophy in Tourism Development

Advisory Committee Chairperson  Dr. Winitra Leelapattana

ABSTRACT

This study aimed to assess potential of cultural tourist spots, analyze tourist
behaviors and motivation, and develop a model of creative cultural tourism in the city
of Chiang Mai. An In-depth interview schedule was used for data collection conducted
with 16 persons who were personnel of public or private sector, academics,
community leaders, and people in an organization of people’s network. Also, a set of
questionnaires was administered with 400 Thai and foreign tourists visiting in the city

of Chiang Mai (Sri Phum, Phra Sing, Haiya, Changmoi and Changkhlan district).

Results of the study revealed that cultural tourist spots in the city of Chiang
Mai were historically valuable. Tourism activities there were diverse including temples,
historical sites, market district, old community, cultural/traditional festival, etc. There
was the facilitation of safe travelling and direction signs; however, there were problems
in street, electric cable, shop sign on the sidewalk and transportation system which
was not convenient for the disabled. As a whole, the potential of the cultural tourist
spots in the city of Chiang Mai were found at a high level. This included the following:
1) value of tourist spots; 2) community participation; 3) holding tourism activities and
experiences; and 4) area management of accommodate tourists focusing on
safety. However, the tourist respondents claimed that there was inappropriate
management in terms of road, transportation route, walking path, and cleanliness of
traffic surface. Regarding tourist behaviors and motivation, it was found that most of
the tourist respondents visited in the city of Chiang Mai for relaxation (4 - 6 days) and

they stayed in hotel. Friends or acquaintances were the main source used for



planning. The following were motivation of the tourist respondents: status or
reputation of cultural tourist spots; attractive cultural/traditional festivals, and diverse
local foods. The following were top three popular cultural tourist spots: 1) Sunday
walking street, 2) Phra Sing Woramahaviharn temple and 3) Pratu Chiangmai market
area. Besides, it was found that there was a relationship between potential of cultural
tourist spots in the city of Chiang Mai and word-of-mouth of tourists visiting in the city

of Chiang Mai.

Regarding the model of creative cultural tourism in the city of Chiang Mai, it
anchored on “Creative Chiang Mai Old Town” This was because it was the old quarter
area according to municipal ordinance of Chiangmai municipality proclaimed in
2016. Some important components in the city of Chiang Mai which still remained were
inner city wall, outer city wall, moat, temples and various archeological sites. Local
community areas there were working areas of strong people networks such as Muang
Rak Chiangmai People Network. In the city of Chiang Mai still be a living area attracting

tourists to visit many cultural attractions there.
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