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THE USE OF INFORMATION THCHNOLOGY (IT) FOR MARKETING
PROMOTION OF LOCAL EARTH WARE PRODUCT
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ABSTRACT

There are many handicraft in Thailand but for this mement] I'm pound to present the
story which 1s base on the production of pottery which s one of the most famous handicraft in
Thailand.

For it can increase the income of agriculturists as well. Fortunately, Thai government
give a help for artisan in ternn of finance and supporting the art of poftery as one of economic
devetopment.

However, Helps from government are efficient enough for the development. Due to lack
of the professionals especially in case of the competition’s marketing which becomes one of the
most important for this moment. A big trouble is some enterprise and companies view the
necessary of using technology of Mass Media to advertise their produdts and their companies. On
the contrary, Most of agriculturists ignoere this factor. In addition they prefer do their business on
their filed or with the factories. This process risk to getting low price and cheating of profiteer.
That’s the reason why the Department of Technology Mass Media view the trouble of pottery’s
business. Failure which come from ignorance of advertising. In addition The Department support
the agriculturist and artisan to view the important of using media. Technology of the media
which was taken in terms of advertising in distinguished by thinking pf the entreprencur. On the
other hand, the advantage of getting knowledge of using technology df Mass Media can help the
entrepreneurs, the agriculturist improve their business in the future and above all the prosperity of

Thai’s business as well.





