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ABSTRACT

There were two experiments in this study. The first one was to compare the quality of
love message products after storage. In this experiment, two storage conditions, at room
temperature and at 25 + 2 ° C, and four seed types, 1) white seed, 2) white seed with love
message, 3) red seed, 4) red seed with love message, were compared in 2 x 4 factorial in the
C R D design. It was found that the percentages of seed germination of all treatments
(processed products) after storage for 2, 4, 6 and 8 months in both conditions were 83-100
per cent. The analyses of variances for number of days to seeing love message on cotyledon
indicated that the seed type and interaction between seed type and storage condition were
significantly different (P<0.01). While that for the storage condition was not significantly
different (P > 0.05).

In the second experiment, the ten processed products were compared for consumer
satisfaction to product type, consumer satisfaction to product creation and consumer
satisfaction to buying decision in RCBD with 40 blocks. Ten processed products were 1) love
message bean 2) red love message seed key ring 3) white love message seed key ring 4) red
love message seed hanging 5) white love message seed hanging 6) red |ove. message seed
necklace 7) red love message seed hand lace 8) white love message seed hand lace
9) white love message seed necklace and 10) white seed ear ring. The analyses of variances
for consumer satisfaction to product type and consumer satisfaction to buying decision
indicated that the treatments were not significantly different (P > 0.05) while that for consumer
satisfaction to product creation indicated that the treatments were significantly different
(PS0.01). Therefore it can be concluded that the consumers had equal satisfaction to buying

decision for the ten products.





