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Guidelines of Sustainability Potential Development for Health Tourism

in Chiangmai Province.
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Abstract

Tourism is currently one of the most important industries creating economic growth
especially in terms of the major source of foreign exchange eamnings. One of the fast-developing
tourist segments is “health tourism”, many countrics have responded with aggressive growth in
the quantity and diversity of supply offered, especially in Thailand. In order to foster tourism
marker, it is important to understand how to markct to tourism. Successful marketing requires
careful planning and comprehensive analysis of data and information obtained from tourists.
Using information deri*;fed from tourism and entrepreneurs in Chiang Mai, Thailand, the task
employed multivaniate data analysis techniques such as factor analysis, content analysis as well
as multiple classification analysis. Moreover, this study represents consumer behavior, the factor
which determines the purchasing and consumption patterns.

There is a good potential for health tourism in Chiangmai. However entrepreneurs
should adopt modern media such as internet. The Thai tourist’s characteristics are females who
have middle age and hold Bachelor’s Degrees. Moreover, they are business owners and come
from North of Thailand and Bangkok. The foreign tourist’s charaeteristics are males who have

age less than 30 years old, hold Bachelor’s Degrees and eome from Asia and Europe.



By using Multiple Classification Analysis, the average spending per person of Thai
tourists is 889.25 Baht and 1,408.51 Baht for foreign tourists. On the study of factors determining
average spending per person of Thai tourists the results show that factors whicl—l are found to be
_ statistically significant are age, income, place of residing, objective and group of travel. Tourists
with highest spending are less than 30 years old, with average monthly income higher than
121,000 Baht per month, come from of Bangkok, have business-related purposes and travel with

group tour.

For foreign tourists, factors which are found to be statistically significant are gender,

marital status, income, birthplace and education level. Tourists with highest spending are female,
single, monthly income between 17,000-20,999 Baht, hold Bachelor’s Degrees and come from

Europe. The findings provide implications for the tourism development in Thailand.
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