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Abstract
The study on demand high quality meat and medium quality meat in Chiang Mai
province. by design the 2 part. part I) Place sells cow fresh meat. part II) The behaviour
consumers on cow meat and meat products. Analysis data with descriptive analysis and

quantitative analysis by Statistical Package for the Social Sciences (SPSS)

Part1 The wholesale price cow meat in locality market in Chiang Mai that majority cow
general meat no fattening  native cattle, crossbred barman, crossbred charlais and dary beef. The place
sells fresh meat more than frozen meat. Separate piece of meat (filet, loin, sirfloin) brisket and plate were
the average price 140 — 170 bathvkg,, Meat curry;lean meat neck 120 — 140 bathvkg,, shank 120 — 150
bath/kg,, terdon and scraps 100 — 130 bath/kg,, Lab (meat with offal) 130 — 160 bath/kg.. Which most
consurners will choose to buy local native beef and crossbred beef.

The wholesale price of beef quality grade available in Chiang Mai province come from Thai-
French beef, KU beef, Tak beef, Max beef, Northen farm and import meat. The consumers are choose
buy from supermarket. The price sells is higher average 20 - 70 bath/kg. for wholesale price.

Part II The factor choose buy cow meat and beef’s products of a consumers that be
important most for the clean 1) side of a place sells 2) the serve of the distributor 3) age goods
and side smell quality of the meat.

The results of consumers behavior revealed the consumers behavior in products from cow
meat , the average purchases were 1-3 times a week at have an appomtment associates , like to eat in
food local shop ; next the food shop grills or roast. The majority buys cow meat in the local market
Jext in supermarket. A consumer unknow about cow meat and beef’s products then choose buy
general cow meat and choose buy the area has the tendemess for cook typical Thai dish kind, cook
spicy the Lab / Koy or induce grill —roast.

The contentment level on beef's products that majority consumer that has evered to eat
sausage , local beef's products on sunlight one meat , meat fermented (sour meat and sour sausage).

The contentment assessment on local beef’s products, Consumer majority has the
contentment, sunlight one meat , and sour sausage is in good level (4 pointses) and west products

contentment on has sausage meat loaf and bolona is good level (4 pointses).

Key word : consumers behavior, contentment, beef cattle, beef’s products.





