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Willingness to Pay and Ability to Pay for Fresh Organic Vegetables

of the Consumers in Chiang Mai Province
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Abstract

Nowadays the awareness of environmental and health issues related to food consumption
has increased in Chiang Mai province. This results in the augmentation of quality and chemical-
free food products. Fresh organic vegetables thus are the one poputar choice for Chiang Mal
consumers. The research on demand for fresh organic vegetables has become the keynote for
improving these products to meet consumer needs. This research focuses on consumers’
purchased decision making and evaluations of willingness to pay {WTP), factors affecting WTP,
and ability to pay (ATP) for fresh organic vegetables by using conjoint analysis, double-bounded
contingent valuation methed, and Tobit Model. A case study is conducted on leafy {cabbage and
kale), fruit (tomato and cucumber), and root {carrot and onion) vegetables. The data are coliected
from Chiang Mai consumers who go shopping at hypermarkets, supermarkets, green shops, and
fresh markets from July 1, 2011 to August 31, 2011. There are 400 samples selected from
purposive sampling procedure.

The results represent that the respondents put the highest relative importance on price and
followed by certification seal of fresh organmic vegetables. In ferins of willingness to pay
evaluation and factors affecting willingness to pay analysis, the findings reveal that the
respondents are willing to pay price premiums between 53.38% and 87.03%. The factors having
positive effects on willingness to pay for 6 fresh organic vegetables consist of average income per
month, frequency of vegetable purchasing, natural {chemical-free) food consumption behavior,
the experience of buying organic vegetables in the past, the decision making on organic
vegetables purchasing in the future, and attitudes of consumers about organic vegetables. In
addition, the ability to pay assessment indicates that the respondents sufficiently afford fresh

organic for their consumption. The amount of 6 fresh organic vegetables purchasing is not more



than 20 kilograms per month. These findings of this research can help advising on implementing

fresh organic vegetables policies in Thailand, particularly in Chiang Mai province.
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