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(The Study on Distribution Channel of Longan in Domestic and International Market)
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Abstract

This research was conductcd to study the distribution channel of longan in domestic and
international market which focused on the overview of both domestic and intemational market of
longan, the currently domestic and international distribution clhiannel of lougan, and problem
preventing from future distribution channel of longan. In-depth interview and focus group
interview were used to collect data through 200 domestic samples of longan producers of
Chiangmai and Lamphun farmer and 36 donestic samples of intermediates. As well as foreign
samples were collected through the official of Hongkong commercial center, Kuangjo-Sanghai
commercial center, the officials and intermediates of Nanhai market by li Sui, the CEO of CP

company at Sanghai.

The results show that the quantity of longan was continuing increased in the last few
years. The two ehannels were used launching to market that are domestic consumer and export to
those important customers; Hong Kong, Taiwan, China, Malaysia, Canada, Singapore, England,

Netherlands, and USA, in the form of fresh, dried, frozen, and canned longan.

Domestic distribution channel, the majority of farmers was preferred fresh longan selling
to vendor, local agent, and exporter agent. Falled logan was sole to dried longan subcontractor ,
dried longan factory, and canned factory, which longan collection would be done by these agents
to export agency. Fresh longan designing price would be done by eyesight and experiences of
merchants, while longan grading machine would be used with dried longan. Domestic

transportation would be by machine vehicle and shipment respectively.

Foreign distribution channel, the Hongkong impoter could play interaction role as
importer and wholesale agent at the same time, sometime as wholesale and retail agent as well.
There were 2 types of Chinese distribution channel, the first was transit from Hongkong to China
at Nanhai — Li Sui Kuangjo, the biggest wholesale market in China, then the distribution would
be done to other cities by 4-5 days transporting duration. Second, was from Klong teoy habour

(Thailand) to Sanghai (China) by 12 days transporting duration .



This rescarch also found that domestic and forcign distribution channcl problein could be
prevenied by; 1) the playing role of governinent in longan standard designing, transportation
system improvement, the management of product quality eontrol, bargaining, product
exchanging, tariff ratc, imnporting flexible rcgulation, the distribution of relevant information to
exporter, farmers, and scholars who are interested in this area, 2) farmer collaboration and
collective transaction to direct consumer should be cncouraged by government and pricing
should be supported to markct process as well, 3) the Northem region of Thailand should be
centered in transaction with China, 4) the collaboration with Hongkong and China importer
should be promoted to increase the awareness of longan quality, 5) the collaboration of
government and private sector should be established in penetrating new market, 6) the familiarity
increasing with importer, espccially Chinese importer because of its cash paying system should

also be done, 7) the value added product of longan processing should be sustained as well.





