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The Development of Marketing Ecotourism Strategy in Upper Northern Thailand
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Abstract

From the research, we found that most of people answered the questionnaire were female
that they were 31- 40 years. Most of their statuses were married. They have finished in bachelor degree and
their occupations were government officer. Most of their income averages between 10,001 — 20,000 Baht
per month. They used private car for transportation and they spent money for travel between 5,000 -- 10,000
Baht per a time. The people who travel with them were friends and most of them travel at the first time.
They were not certainly for the time they convenience to travel. Traveling with their family was the purpose.
The resource of the information was the most of decision for traveling. Most of residents were their friends’
house. They spent money for food lower than 5,000 Baht during their trip and for their dining was not
certainly.

The information of the level of factors in ecotourism of Thais and foreigners traveler in
upside of Northern of Thailand. The levels of importance were moderateness which were important in sub-
component. The most was tourist attraction, following by safety in lives and objects, the famous of places,
the marketing strategies, and the trend of encouragement and development of suitable activities for business
ecotourism industry in upside of Northern. The result of the study and type of goods requirement, service,
and convenience of ecotourism travelers in upside of Northern. And what made them joyful.(A:attractive
requirement) consisted of 4 activities and needs; the service of local food, the local products, the standard
price of products both of Thais and foreigners, and the sign of interrupt the nature. And what made the
traveler satisfied.(O:one-dimension requirement) consisted of 5 activities and needs; the income of
community from travelers, the community’s rule to prevent the nature, the cleanness of tourist attraction and
the bin enough, footbath enough to walk, and the nature was not interrupted. What made the travelers were
not satisfy.(M:must-be requirement) consisted of 2 activities and needs; safety and cleanness. What were the
travelers ignore. (I:indifferent) consisted of 3 activities and needs; the exciting activities, the study of ethnic

groups, and making benefits together for community. What were the travelers notice.(Q:questionable)
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consisted of 5 activities and needs; the emergency medical, the residents, and convenience enough. The eco-
building, guide, and restriction the number of travelers and the finally, the travelers did not meet the

opposite of their feeling, (Rireverse)
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